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Brazil will become 
Nissan’s export base  
for South America
The shipment of a small lot of March 
subcompacts to Paraguay this month is the 
basis of a broader project by Nissan do Brasil 
to supply the major markets in South America 
from its plant in Resende, in the state of Rio 
de Janeiro. “This is a pilot project,” informed 
the chairman for Latin America, José Lis Valls, 
in an interview to Autodata...
More on pg. 2

Hyundai starts 
shipments to 
Paraguay
The Hyundai HB20, 
developed especially 
with the Brazilian 
consumer in mind, 
will explore other 
markets starting this 
week. On Thursday, 
17, the model, which 
celebrates 3 years...
More on pg. 4

Departure of the 
Auto Show from the 
Anhembi fairgrounds 
should become 
official March 30
Finally, Reed 
Exhibitions Alcantara 
Machado will 
officially endorse 
the information that 
Autodata news agency 
subscribers have...
More on pg. 5

First half of the 
month maintains 
daily average of  
7.5 thousand units
The Brazilian vehicles 
market is presenting 
a significantly stable 
behavior in 2016. 
January, February, 
and during the 
1st half of March, 
average daily...
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The shipment of a small lot of March subcompacts 
to Paraguay this month is the basis of a broader 

project by Nissan do Brasil to supply the major 
markets in South America from its plant in Resende, in 
the state of Rio de Janeiro.

“This is a pilot project,” informed the chairman 
for Latin America, José Lis Valls, in an interview to 
Autodata, which will be published, in its entirety, 
in the next edition of the magazine, which will be 
released in April.

“We tested the entire logistic process of the 

Vehicle manufacturers

Brazil will become Nissan’s 
export base for South America

Alzira Rodrigues | alzira@autodata.com.br

operation, as well as certifications and rules involved 
in the export shipment.”

According to the executive, the objective is to 
reach 2018 with half of the production in Resende 
being destined to foreign markets. In addition to 
Paraguay, the March will be shipped throughout this 
year to Uruguay, Peru, and Chile. Sales to Argentina 
should begin at the end of this year, or early next year.

Nissan had not exported its vehicles from Brazil 
since 2008, when it used to ship the Frontier pickup, 
produced in São José dos Pinhais, in the state of 
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Paraná, to Mexico, utilizing Renault’s structure. “The 
test pilot to Paraguay, which involves 19 units, was, 
in effect, the very first export shipment by Nissan’s 
Brazilian unit.”

The substitution of Mexican products that 
currently supply South America by Brazilian made 
vehicles will happen gradually. “This is the way to 
strengthen Resende,” stated Valls, adding that the 
plant in the state of Rio de Janeiro has a capacity to 
produce 200,000 vehicles/year, with production 
totaling to date slightly more than 47,000 units.

Nissan has an 18% market share in Paraguay, a 
10% share in Peru, and a 9% share in Chile. In Brazil, 
it detains a modest 2.3% share of the passenger and 
light commercial vehicles sold in the domestic market 
last year, with sales of 60,000 units, including 15,000 
units imported from abroad.

Last year, Nissan inaugurated its own offices 
in Chile and Argentina, where it will produce a new 
large-sized pickup starting in 2018.

According to Valls, the target is to register a growth 
of 10% this year in sales in the country, driving a market 
share increase to 2.6%. The executive projects a new 
jump in 2017, when it plans to reach a 3% share, relying 
on the availability of the Kicks compact SUV, which 
should be launched by the end of this year.

Production of the new model in Resende will 
demand investments valued at R$ 750 million, and 
the creation of 600 jobs. “We believe that the Kicks 
will account for 30% of the brand’s total amount of 
vehicles licensed, largely represented by additional 
sales, since we do not have anything in this segment, 
which is the one that has been registering the highest 
growth in Brazil, and the world.”

Vehicle manufacturers
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Hyundai Brazil starts  
shipments to Paraguay

Autodata Newsdesk | redacaoad@autodata.com.br

The Hyundai HB20, developed especially with the 
Brazilian consumer in mind, will explore other 

markets starting this week. On Thursday, 17, the model, 
which celebrates 3 years of production in Piracicaba, in 
the state of São Paulo, will also be available to consumers 
in Paraguay, the first market outside Brazil to offer the 
model in its dealer network.

According to a press release issued by Hyundai, 
600 units of the HB20X, the adventure version of the 
hatchback, were ordered by the dealer network in 
Paraguay. This will be the first step outside the country: 
other markets in the region are being targeted by the 
manufacturer’s senior management.

“After consolidating our position in the Brazilian 
market with sales of more than 500,000 units, we can 

expand our frontiers, initially to Paraguay,” stated William 
Lee, president of Hyundai Motor do Brasil, in the press 
release. “This is the first step to make the HB20 a big 
success also in other Latin American markets.”

However, Hyundai discards increasing production 
capacity at this time: the idea, according to Lee, is to offset 
a possible drop in demand in the domestic market. “Our 
intention is to follow at full production capacity.”

The vehicle manufacture in Piracicaba was the 
first to receive certification from the Federal Revenue 
department as an Authorized Economic Operator, 
according to information divulged to the press on 
Monday, 14. As a result, the company will be granted 
increased speed and safety in the compliance of customs 
procedures.

mailto:redacaoad@autodata.com.br
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Finally, Reed Exhibitions Alcantara Machado will 
officially endorse the information that Autodata 

news agency subscribers have already known for 
nothing less than 6 months: the address of the São 
Paulo International Auto Show will change starting 
already during this year’s edition, which is scheduled to 
occur between Thursday, November 10, and Sunday, 
the 20th.

The company scheduled a press conference for 
Wednesday, 30, in São Paulo, where it will reveal the 
event, which has occurred at the Anhembi fairgrounds 
since 1970, will be moving to the São Paulo Expo, 
previously known as the Imigrantes Exposition Center, 

Event

Departure of  the Auto Show 
from the Anhembi fairgrounds 
should become official March 30

Marcos Rozen | rozen@autodata.com.br

in the southern region of the city, adjacent to the 
Imigrantes highway.

Click here to read the article published by 
Autodata news data in September of last year 
regarding the move: http://www.autodata.com.
br/noticias/21459/adeus-anhembi-salao-do-
automovel-2016-sera-no-sao-paulo-expo.

The following are expected to be present at the 
press conference: Luiz Moan, president of Anfavea, and 
José Luiz Gandini, recently elected president of Abeifa. 
Both associations support the event.

At the occasion, Reed will state that the change will 
be beneficial to the public, since the new address, which 
is currently undergoing expansion of the exposition and 
parking areas, carries with it promises of air-conditioning, 
Wi-Fi, and better conditions to visitors in general.

The announcement will not be a surprise to the 
vehicle manufacturers that will be exhibiting, since Reed 
has already met with all of them regarding the move 
to the São Paulo Expo. Not all of them are satisfied. 
Some are already complaining about the location of the 
new event, whose plant is more rectangular than the 
Anhembi, which is closer to a square form. Some vehicle 
manufacturers believe that there are less privileged 
areas regarding visitor circulation at the São Paulo 
Expo when compared to others, contributing to making 
booths that are located there to be less noticed - and, 
therefore, less visited - when compared to others.

mailto:rozen@autodata.com.br
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The Brazilian vehicles market is presenting a 
significantly stable behavior in 2016. January, 

February, and during the 1st half of March, average 
daily has remained unchanged - which, in principle, 
could represent good news, since it could indicate an 
interruption in the declining trend of the sales ratios.

The problem is that such stability is at a very low 
level of 7.5 thousand units/day - during the first half 
of March, up to Tuesday, 15, that is, 11 working days, 
83,000 units were licensed, according to a retail source 
consulted by Autodata news agency.

In 2015, during the same period, average daily 
sales were 10,000 units. In 2014, it was close to 14,000 
units.

If this average is maintained during the 2nd 

Market

First half  of  the month 
maintains daily average  
of  7.5 thousand units

André Barros and Marcos Rozen | redacaoad@autodata.com.br

half of the month, March should close with sales of 
approximately 165,000 units, which would represent 
a drop of approximately 29% when compared with 
the same month last year, when 234.6 thousand units 
were sold, and an increase of approximately 12% when 
compared to the 146.8 thousand units sold in February. 
The quarter would register approximately 470,000 units 
in sales, representing a 30% drop compared to the same 
period in 2015.

By models, the Hyundai HB20 is the sales leader 
during the first 15 days of the month, as anticipated by 
Autodata news agency, with sales of 5.5 thousand units 
according to Fenabrave. The Chevrolet Onix closed in 
the 2nd position, with 5.2 thousand units, followed by 
the Ford Ka, with 3.3 thousand units.
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VW Saveiro gains its  
own identity

André Barros, from Campinas | andreb@autodata.com.br

Changes applied in the design of the Volkswagen 
Saveiro ended up making the front of the model 

different than its platform brother. Created based 
on the Gol, the best selling model in the Brazilian 
automotive industry in history, the pickup followed 

Product launch

the visual changes of the brand’s compact family since 
1982, which is composed also by the Voyage.

With the recent facelift of the hatchback and the 
sedan, presented by VW last month, changes in the 
pickup were also expected. However, the company 
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surprised everyone by, for the first time in history, 
providing a different visual identity to the model.

Differences are easily recognized: the Saveiro’s 
front grid is now similar to the Amarok and the brand’s 
SUVs, and it houses the VW emblem. In the Gol, the 
grid is smaller, which is the reason why the brand’s 
symbol leaks. The lanterns of the Saveiro are also 
smaller and less rounded, as well as the fog lights.

The bumper and the hood are also different - 
the parts used in the Saveiro are not the same as the 
ones used in the Gol and the Voyage. “We wanted to 
separate the pickup from the Gol, making the visual 
become closer to that of the Amarok,” explained 
Guilherme Knop, design supervisor of the brand.

Inside, however, the Saveiro received the 
changes of the Gol and Voyage, as well as an ample 
offering of infotainment items - with the exception, 

however, of its entry-level version, now called Robust, 
which maintained the old panel. Henrique Sampaio, 
product marketing manager at VW, explained the 
decision: “It was an option to maintain the cost-
benefit.”

The Robust, which accounts for 30% of the sales 
mix - of which, 90% to fleet owners -, from series does 
not offer radio, air conditioning, or power steering, 
only as optional items. Inside the hood, the EA 111 
engine generates 104 hp in the single simple cabin 
option, priced at R$ 43.5 thousand.

The Trendline offers power steering and electric 
windows, and the modified panel of the VW compacts 
family, in addition to being the only version available 
in a simple, extended, or double cabin. Prices range 
between R$ 47.9 thousand and R$ 56.8 thousand. It 
accounts for 40% of the mix.

Product launch
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The top-of-the-line Highline, which accounts 
for 10% of the mix, is only available in a double cabin 
version, but offers VW’s infotainment systems as 
optional items. It is priced at R$ 66.1 thousand.

There is also the Saveiro Cross, which brings an 
adventure look to the family. It has been given a new 
engine, the EA 211 16-Valve that offers up to 120 hp. 
The double cabin has a suggested list price of R$ 69.3 
thousand, while the extended version is priced at R$ 
66.1 thousand. Sampaio added that the Cross line 
represents 20% of the Saveiro sales mix, which, last 
year, reached 54,000 units. This year, however, the 
executive preferred to avoid making projections.

Expectation maintained - The vice president of 
sales and marketing, Jorge Portugal, however, added 
that he is still maintaining the market estimates that 
2.1 million units for 2016, although he admits this 
number may be revised at the end of the quarter.

What will not change is the brand’s market 
target, which hopes to leverage sales after the launch 
of the Gol and Voyage, which started arriving at the 
dealers, and of the Saveiro. Portugal stated that VW 
wants to close the year with a domestic market share 
of 15% - slightly above the performance register 
during the first two months of the year, when it closed 
at 13.4%.

Product launch


