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Jaguar Land Rover, which plans to inaugurate its plant in 
Itatiaia, in the state of Rio de Janeiro, Brazil, during the 

beginning of the 2nd quarter of this year, is conducting 
advanced negotiations with Chery to use the painting 
cabin at the Chinese vehicle manufacturer’s facility in 
Jacareí, located in the Paraíba Valley, in the state of São 
Paulo.

The information was revealed exclusively to 
AutoData News Agency by a source linked to the vehicle 
manufacturer of British origin. Officially contacted, 
Jaguar Land Rover did not deny the fact, but limited 
itself to stating, through a press release: “We are always 

Vehicle manufacturers

Land Rover could use Chery 
painting cabin in Brazil

Marcos Rozen | rozen@autodata.com.br

evaluating many possibilities to support the sustainable 
development of operations in the country, but details 
remain confidential.”

The agreement would make sense to both 
manufacturers - or, as JLR prefers, a master stroke for 
the “sustainable development” of both companies in the 
country.

Chery’s painting cabin at its plant in Jacareí is 
enormous. It has twice the capacity of the current 
assembly line, which stands at 50,000 units/year. It was 
built with future expansion in mind, knowing that this is 
the most difficult and expensive phase should an increase 
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in capacity come into effect if necessary.
However, for 2016, Chery’s plans call for production 

- and painting - of only 5,000 units, or 10%.
It is important to note that the painting area in 

Jacareí, as well as the entire plant, is practically brand-new: 
the effective use of its services beginning only in February 
2016, that is, 12 months ago.

Jaguar Land Rover will not have a painting area 
in Itatiaia when the facility is inaugurated. This phase 
was left to occur sometime in the future, when it should 
be obligated to fulfill an additional phase of production 
within the Inovar-Auto program - low production volume 
luxury vehicle producers have an additional 12 months 
to fulfill the gradual phases dictated by the norms of the 
brazilian automotive regime.

As a result, should JLR use Chery’s painting area, it 
will be able to save a small fortune - the total investment 
planned for Itatiaia stands at R$ 750 million. With a 
capacity of 24,000 units/year, even if all of the models 
were to be painted in Jacareí, in addition to the ones 
produced by Chery, the painting area still would have an 
excess capacity of 70,000 units/year.

This would represent an excellent way of occupying 
Chery’s facility and obtain revenues that would help 
reduce costs while, at the same time, rapidly enabling it to 
justify the US$ 400 million investment in the unit.

According to the Inovar-Auto program, Jaguar Land 
Rover could hire Chery as a painting service supplier, 
in compliance with the automotive regime. From a 
logistical perspective the task does not appear to be very 
complicated: the facilities are located 180 km apart, and 
are serviced by the Via Dutra highway, practically in a 
straight line.

There is also an external element that certainly 
facilitates the conversations: Jaguar Land Rover and Chery 
are already partners in global terms. They have a 50-50 
joint venture at a plant in Changzhou, China, inaugurated 
in 2014, where the Evoque and the Discovery Sport 
are produced, the same models that already have been 
announced for Itatiaia.

Coincidentally, the new president of JLR in Brazil, 
Frank Wittemann, worked at the Chinese vehicle 
manufacturer’s operation recently, where he participated 
in the restructuring of the business.

Vehicle manufacturers
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VW plans to bring the  
MQB zero platform to Brazil

Márcio Stéfani | marcio@autodata.com.br

The president of Volkswagen Brazil, David Powels, 
revealed on Monday evening, 22, during an event 

where the new versions of the Gol and the Voyage were 
presented, the company is working on the development 
and adoption of a new platform in Brazil that would be 
the base of production for four new global products, two 
of them exclusive to the Brazilian market, a compact small 
sized SUV, and a small pickup.

The new platform, MQB zero, will be adopted 
globally. According to Powels, they will go into production 
within the next 2 years. He did not wish to comment on 
the investments needed: “I would not like to say now how 
much we will invest. However, I can guarantee more than 
R$ 1 billion should be necessary during the period.”

The executive also revealed the products should be 
launched throughout the following years and produced in 
two Brazilian facilities. However, he did not mention the 
names of the facilities: “We’re still evaluating.”

Powels believes that the arrival of this new platform 
should consume significant work from now on from 
engineering and purchasing areas:

“Given the moment Brazil is currently experiencing, 
this entire process will not be easy because the new 
platforms will require the introduction of a series of new 
technologies and materials. In addition, our suppliers are 
not willing to invest locally now.”

Image/Volkswagen
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With only 2 working days left to the end of 
February, passenger and light commercial 

vehicles, trucks, and bus chassis license registrations up 
to Thursday, 25, totaled 127.1 thousand units, according 
to preliminary Renavam data obtained exclusively by 
Autodata news agency.

Average daily vehicle license registrations during 
the 16 working days - which also does not include Ash 
Wednesday - stood at 8.0 thousand units. If this average 
volume is maintained until the end of the month, 
February should close with 143.1 thousand vehicles 
sold, the worst volume for the Brazilian market since 
April 2006, when 131.2 thousand units were sold.

According to a retail source consulted by our 
reporters, this projected average volume has been 
expected by the sector: between 140 and 145 thousand 

Market

February could register 
smallest sales volume since 2006

André Barros | andreb@autodata.com.br

units licensed - a result that is very close to the one 
registered in another month of February, but, this 
time, in 2007, when the industry sold 146.8 thousand 
vehicles.

The result of the first two months should also 
bring us back nine years ago: with slightly more than 
300,000 vehicles sold in January and February of this 
year, when compared to 299.7 thousand vehicles sold 
during the first two months of 2007.

This volume of 300,000 vehicles during the first 
two months of the year would also be lower than the 
312.6 thousand units sold in January 2014, alone.

The official results should be divulged only on 
Wednesday, 2, during Fenabrave’s monthly press 
conference, which will receive Autodata news agency’s 
complete coverage.
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Suspensys, a Randon company, is celebrating: it received 
the Volvo Global Supplier Award in a ceremony 

conducted in Sweden on Tuesday, 23. It was the only 
company from South America to receive the award, since 
the other companies are established in Europe and Asia.

In a press release, Esdânio Pereira, director of 
the Suspension division at Randon, stated Suspensys 
maintains an open and professional partnership relation 
with the vehicle manufacturer, one of the reasons behind 
the award. “Our mission is to constantly evolve, delivering 
products and services of excellent. We supply innovative 
solutions and want to advance even further in the 
development of new technologies and processes that will 

Suppliers

Suspensys receives  
global award from Volvo

Autodata Newsdesk | redacaoad@autodata.com.br

maintain us in the ranking of world-class companies.”
The Volvo Supplier Awards recognizes the excellence 

of suppliers and it is granted after the evaluation of 
complete delivery of criteria such as quality, logistical 
precision, cost competitiveness, certifications, and 
relationship. Suspensys supplies Volvo with suspensions, 
axles, cubes, and drums.

The company was founded in 1997, in Caxias do 
Sul, state of Rio Grande do Sul, as a joint venture between 
Randon and Meritor. In 2013, Randon took complete 
control of the company and, during that same year, 
inaugurated its second unit in Resende, state of Rio de 
Janeiro.
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The second worst performance among the twenty 
biggest global automotive markets last year made 

Brazil drop three positions in the ranking calculated 
from data provided by the consulting firm Jato Dynamics 
do Brasil. From the 5th biggest market in the world in 
2014, the country was overcome by Germany, India, and 
Great Britain in 2015, dropping to the 7th position in the 
ranking.

The drop occurred because the Brazilian market - 
passenger and light commercial vehicles - shrank 25.6% 
last year, totaling 2.5 million units. In comparison, the 
German market registered a 5.5% growth, totaling 3.4 
million vehicles, the Indian market increased 4.8%, 
totaling three million and sixty thousand units, while the 

Brazil drops three positions 
in the ranking of  global 

automotive markets
Autodata Newsdesk | redacaoad@autodata.com.br

British market registered an increase of 7.4%, totaling 
three million and five thousand units.

The data from Jato Dynamics do Brasil are supplied 
by Jato Consult and includes members from a survey 
conducted in South Africa, Germany, Australia, Austria, 
Belgium, Brazil, Canada, China, Croatia, France, Great 
Britain, Greece, Holland, India, Indonesia, Italy, Japan, 
Malaysia, Portugal, Russia, Sweden, South Korea, Spain, 
Switzerland, Taiwan, Turkey, and USA,.

In terms of percentage and volume, Brazil’s 
performance was only better than Russia, which dropped 
35.7% last year, totaling 1.6 million vehicles. The Russians 
lost four positions in the ranking, dropping from the 8th 
to the 12th position. This represented a loss of 889.0 
thousand units last year - while Brazil’s market lost 852.0 
thousand units.

South Korea, the 11th biggest market in the world in 
2014, closed within the Top 10 in 2015, replacing Russia. 
With 1.8 million units sold, and a 10.9% increase, the 
Asian country closed in the 10th position of the ranking.

China, once again, was the leader, with sales of 22.4 
million units, representing a 6.4% growth. It was followed 
by the United States, with a 5.8% growth and sales of 17.5 
million vehicles, and Japan, which despite a drop of 9.5% 
and sales of 5 million units, still closed in the 3rd position 
of the ranking.

Results
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Small changes in the design of the front and rear 
of the Volkswagen Gol and Saveiro play a mere 

supporting role when compared to other changes 
promoted by the vehicle manufacturer, invisible when 
seen from the outside. Inside the hood, for example, 
the sedan and hatchback entry-level versions are now 
equipped with the EA211 3-cylinder 1.0-liter engine 
which made its first appearance in the Fox and is also 
available in the up! line. However, the big change 

VW abandons ‘Das Auto’  
slogan in Brazil

André Barros | andreb@autodata.com.br

occurred in the inside, not only in design, but also in 
the content offered.

Since 2013, the 27th - and last - year in which the 
Gol closed as the market leader, the model has been 
losing space in the Brazilian market. That year, 255.0 
thousand units were licensed, according to Fenabrave. 
Last year, the Gol closed only as the 6th best selling 
model in Brazil, with 82.7 thousand units licensed.

Jorge Portugal, vice president of sales and 

Product launch
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marketing at VW Brazil, blames the strengthening of 
competition - many models arrived to compete in 
the segment, especially the Chevrolet Onix, and the 
Hyundai HB20 - and the brand’s own strategies, which 
added the up! to its portfolio- the model also competes 
with the Gol.

The 3 models mentioned above - and other 
competitors in the segment - have, in addition to a 
more modern and contemporary design, brought 
complete packages of items, whether from factory 
or as optional, which are now part of the Brazilian 
consumers’ list of obligatory items when choosing 
their brand-new vehicles. This list now, with a certain 
amount of delay, has arrived in full force in the Gol and 
Voyage.

The AppConnect infotainment system, already 
available in other company models, has now been 

included as options for Golf and Voyage customers. 
Starting with its simplest version, Trendline - 
Volkswagen has retired, at least for now, the Golf 
Special - it is possible to now being equipped with one 
of four options of radio with connectivity.  

The options are: Media, simplest, which has an 
SD card port and offers Bluetooth connection with 
mobile telephones; Media Plus, which adds a CD 
player and one USB port; Composition Touch, which 
has a 5-inch color screen and mirroring of Android 
mobile phones through the MirrorLink system; and 
the Discover Media, with everything desired by the 
consumer - GPS navigation, 6.3-inch touch screen, SMS 
viewer, and voice command.

Comfortline and Highline, intermediary and top-
of-the-line versions, offer up to the Discover Media 
option. The Trendline consumer, however, may wish 

Product launch
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add the Composition Touch to his model.
In order to offer these technological apparatus, 

VW made internal changes to the models, perhaps 
even more visible for the eyes of the consumer. The 
panel is completely new, with a 30% bigger cluster, a 
steering wheel inspired on the Golf GTI with possible 
installation of buttons and levers for gear shifting in 
cars equipped with the I-Motion transmission, and a 
central panel with architecture capable of housing the 
infotainment systems. The seats also were given new 
and upgraded materials and design.

As if these changes weren’t enough - which 
consumed R$ 363 million in investments in 
development and adaptations at the Anchieta plant in 
São Bernardo do Campo, and the Taubaté plant, both in 
the state of São Paulo - to increase the competitiveness 
of both models in the market the price is also needed 

to be changed, at the cost of a portion of the margin, 
according to Portugal.

The Gol line had an average 2.5% reduction 
in price, summing all of the versions. The Trendline 
1.0 manual entry-level version is priced at R$ 34.9 
thousand, and does not come equipped with air-
conditioning or infotainment systems, which are 
optional. “The best-selling Gol package, the Trendline 
with air conditioning and radio, is priced at R$ 37.7 
thousand. We dropped the price by R$ 1.9 thousand 
when compared to the previous version.”

In the Voyage line, there was an average price 
reduction of 5.5%, with its entry-level model priced 
at R$ 41.0 thousand - also without air-conditioning 
or sound. Portugal says the best-selling version, also 
the Trendline 1.0 with the most sought after optional 
equipment, dropped R$ 3.5 thousand in price, now 

Product launch
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standing at R$ 46.1 thousand.
The most complete version of the Gol, the 

Highline 1.6 equipped with automated transmission, 
is priced at R$ 55.3 thousand. The same version of the 
Voyage has a suggested list price of R$ 58.6 thousand.

Image boost - The launch of the Gol and the 
Voyage marks the beginning of a new marketing era for 
Volkswagen Brazil. The ‘Das Auto’ signature, which has 
accompanied the company’s logo in campaigns since 
2007, has been abandoned.

“The ‘Das Auto’ wasn’t seen with good eyes by 
the Brazilian,” confessed Portugal, who added there is 
a need for a greater connection of the brand with the 
local consumer. “We will simply adopt Volkswagen, 

which means the people’s car. People are in first place.”
According to the vice president of sales and 

marketing, the Volkswagen brand has distanced itself 
from the Brazilian consumer, who has always believed 
the brand has been synonymous of pioneering, focus 
on the consumer, and agility in responding to changes.”

“The Volkswagen brand needs to once again 
become a reference in the Brazilian market.” Without 
mentioning targets, Portugal said the company’s 
objective in 2016 is to recover market share. From 2014 
to 2015, the company lost 2.8 percentage points in 
market share, resulting in a drop from 17.3% to 14.4%. 
“This is why we need to be more competitive. And this is 
why we also had to modify the prices of the Gol and the 
Voyage, despite all of the additional details.”

Product launch
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