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The demand for new light vehicle consortium quotas 

grew 10.6% in the first eleven months of 2016 

against the same period last year. During the period, the 

total number of new quota holders reached 971,300 

participants, and from January to November of 2015 that 

number was just 878,500.

The information was released by Abac, the Brazilian 

Association of Consortium companies, on Monday, 9, 

indicating a positive performance on most indicators of this 

purchasing mode. November was the best month in sales 

for the year, with 128,000 car and light commercial vehicle 

quotas. In October, they were 122,000, while September closed at 92 thousand participants, 

which indicates an upward movement in the segment.

The number of active participants reached 3.32 million last November, 5.1% above the same 

month in 2015, 3.16 million participants. The volume of credits traded also increased in the 

annual comparison, reaching R$ 38.08 billion during the first eleven months of 2016, 4% above 

the R$ 36.62 billion registered during the same period in 2015.

With respect to the number of members with the right to withdraw credit, Abac believes there 

has been comparative stability from January through November 2016, against the same period in 

2015, with totals of 475,000 and 477,500 contemplations, respectively.

Consortium

Sales of  new 
quotas grow 
10.6%
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The potential share of contemplations on the domestic market’s sales amounted to 30.7% during 

the first eleven months last year, 5.4 percentage points above the ratio registered in 2015. The 

average quota value in November dropped 1.5% when compared to the same month of the 

previous year, R$ 39,100.

The expressive recovery of the consortium system during the second half of 2016, when 

compared to the first semester, is, according to Paulo Roberto Rossi, executive president of Abac, 

as a reflection of a greater consumer awareness: “With more knowledge of the essence of financial 

education, the consumer has improved the control of his personal finances and planned the 

future, increasingly using the consortium to acquire goods and services.”

Pre-owned car sales – The economic crisis of recent years, according to Rossi, caused the change 

in behavior of the quota holders regarding the use of their contemplated letters of credit. Based on 

data from Cetip, the option for purchasing pre-owned vehicles - as opposed to a brand new one - 

has grown significantly in the last five years 

In 2011, the monthly average of the purchase of pre-owned vehicles via consortium quotas was 

10,400 vehicles. That number jumped to 24,400 last year, representing an increase of 134.6%. On 

the other hand, the purchase of new vehicles through the consortium mode dropped 18.1% over 

the same period.

The biggest increase in demand for used or pre-owned cars occurred in the Northern region of the 

country, where the increase ratio was 196% in a period of six years. It was followed by a growth 

rate of 192%, in the Northeastern region. The Center-West and Southeast regions registered 

increases of 147% and 144%, respectively. The Southern region registered an increase of 73%.

According to Rossi, the data shows that quota holders are taking into consideration price, vehicles 

in good conditions, and higher comfort characteristics when acquiring their pre-owned vehicles. 

“The longer payment period, low cost, broad freedom and flexibility provided to the consumers 

are motivating factors for joining the consortium system, which has an important role in the 

control of personal finances and future planning.”

Consortium
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Market

Last year, the number of cars and light 

commercial vehicles licensed from direct 

sales accounted for 34.17% of the total, the 

highest in the last ten years, according to 

Fenabrave, totaling 678,750 units from the 

total 1,986,389 units. According to Alarico 

Assumpção Jr., president of Fenabrave, which 

represents the vehicle distributors in the 

country, this is a high ratio, but not in terms 

of quantity. “The average volume during 

the period was 526,000 units/year. It must 

be noted, however, that the direct sales did 

not, in fact, grow. Instead, retail dropped 

dramatically.”

The Fenabrave president justified his market 

perspective. In the last four years, retail sales 

of cars and light commercial vehicles went 

from 2.7 million to 1.3 million units, a 52% 

drop. During the same period, sales of these 

vehicles directly to companies dropped 26%, 

from 916.6 to 678.7 thousand units.  “The ratio 

of direct sales increased because retail sales 

dropped,” he emphasized. “In any event, this 

is not a healthy ratio to our business. I’m not 

against the sales modality, but we have to work 

to get direct sales to lower levels.”

In comparison to 2015, however, the share 

of direct sales in the total number of vehicles 

licensed increased 15 percentage points. At 

the time, sales to businesses and fleet owners 

closed at 712.8 thousand units, representing 

28.78% of the 2.4 million units of automobiles 

and light commercial licensed during the 

period.

By automaker, Fiat was the leader in direct sales 

of cars and light commercial vehicles last year, 

accounting for 23.48% of the total, followed by 

General Motors, with 18.97%, Renault, 11.89%, 

Volkswagen, 11.37%, and Ford, 7.24%.

At the retail level, GM closed as the leader, 

with a 16.6% share, followed by Volkswagen, 

with 11.57%, Hyundai and Fiat, at 11.37% and 

11.13%, respectively, and Toyota, 10.86%.

The best-selling direct sales model was the 

Fiat Strada, accounting for 45,277 units of the 

59,449 units licensed. Considerable volume 

also recorded by the sales leader Chevrolet 

Onix, of slightly more than 153 thousand units 

of the Chevrolet licensed, the Onix accounted 

for a volume of 44,779 units.

Share of  direct sales is the largest in 
the last ten years
Décio Costa | decio@autodata.com.br
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Ranking

After nearly a decade in fierce dispute against its main rival in the segment, Mercedes-Benz 

closed 2016 as the sales leader in the truck market. Last year, the number of cargo vehicles 

licensed from the manufacturer in São Bernardo do Campo, SP, totaled 14,962 units. The volume 

represented a drop of 21.91% when compared to 2015, when 19,161 units were licensed, but 

below the average total market drop of 29.6%. The performance enabled the company to increase 

its market share to 29.6%.

According to Roberto Leoncioni, the company’s sale VP, getting closer to the customers in order to 

meet their needs was critical to the outcome. «Despite facing the worst market in two decades, we 

did not stop investing on improvements of products, as well as after-sales services.»

Only 272 units behind, MAN closed in the second position of the truck market, with sales of 

13,690 vehicles last year. The performance represented a drop of 29.95% when compared to 

2015, when the company registered sales of 19,543 trucks. The result gave the automaker a 

27.08% slice of the market. 

The third place in the 2016 sales ranking, with a 15.34% share, went to Ford, with 7,757 trucks. 

The result was 39.98% below the volume registered in 2015, when the company sold 12,923 

units.

Another sharp drop in sales was also experienced by Volvo, which closed 2016 in the fourth 

position of the ranking. The company, which is based in Curitiba, PR, registered sales of 5,614 

trucks, against 8,349 units in 2015, a drop of 32.76%. The volume represented an 11.1% share 

of the total market. It is worth remembering, however, that the manufacturer from the state of 

Paraná only sells semi-heavy and heavy models.

The same performance profile was also exhibited by Scania, which closed last year in fifth position 

Mercedes-Benz closes 2016 as the 
leader in Heavy Vehicles
Décio Costa | decio@autodata.com.br
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of the sales ranking in 2016, with sales of 4,245 trucks in 2016, a drop of 18.74% when compared 

to 2015, closing last year with 8.4% of the total market. 

In the sixth position of the ranking, Iveco experienced the biggest drop in truck sales, 42.72%, on 

sales of 2,573 units, against 4,492 trucks sold in 2015.

DAF, seventh in the ranking, is one of the few truck manufacturers that registered strong growth 

in sales last year, although still relatively low due to a low base of comparison in terms of volume 

since the industrial operation in the country began about three years ago. In 2016, 673 of its 

trucks were licensed, an increase of 51.92% when compared to the previous year. The company 

closed last year with a 1.33% market share.

The commercial vehicle sales ranking continues with FCA, which sold 459 units of the large pickup 

truck, Dodge Ram, an increase of 473% when compared to 2015; Agrale, with sales of 197 trucks, 

representing a drop of 25.66%, and International, which, despite stopping production at its plant 

in Canoas, RS, managed to pinch an 8.96% growth in sales: from 73 units in 2015, to 67 units last 

year. 

Buses – Mercedes-Benz was also the sales leaders in the bus chassis segment in 2016, far ahead 

of the pack. With 6,069 chassis delivered last year, the company closed the period with a 54.37% 

of market share. Although the sales volume represented a drop of 26.46% when compared to the 

8,253 units sold in 2015, the drop is lower than the overall market drop of 33.53%.

The same cannot be said about MAN, the second in the ranking, which saw 1,798 of its bus chassis 

licensed in 2016, representing a drop of 50.86%, when compared to the 3,659 units licensed in 

2015. The result allowed the company to close the period with a 16.11% share of the market.

Agrale closed last year with a 14.08% market share, and the thirds position in the ranking. Its sales 

volume totaled 1,572 units, which represented a drop of 34.17% when compared to the previous 

year’s volume of 2,388 bus chassis.

Iveco closed in the fourth position, followed by Volvo, Scania, and International, with market 

shares of 6.54%, 5.77%, 2.62%, and 0.11%, respectively.

Ranking
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Market

The entry-level car segment, led by Ford Ka, Fiat Palio and VW Gol, lost the most market share 

last year, dropping 2.8 percentage points, from 23.4% to 20.6%. On the other hand, the share 

of small hatchbacks and SUVs, increased respectively, from 23.5% to 26.3% and 14.8% to 17.9%.

Credit constraints explain, at least in part, the loss in market share experienced by new entry-level 

vehicles that, until 2014, had been the sales leaders in Brazil. They have the lowest prices and, 

consequently, their target public has lower purchasing power - consumers who depend the most 

on financing for the purchase a new vehicle.

According to the president of Anfavea, Antonio Megale, the ratio of vehicles purchases via 

financing was never as low as the one registered at the end of 2016. Cash sales accounted for 

53% of the new car sales, that is, only 47% of consumers used credit to make their purchase. 

Traditionally, financed sales are the majority, representing at least 60% of all transactions in the 

sector.

Sales by market segment integrates Fenabrave’s monthly statistical releases, which includes nine 

Entry-level cars lose market share
Alzira Rodrigues | alzira@autodata.com.br
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models classified as entry-level, in addition to the three leaders - the 

VW up!, Toyota Etios, Fiat Uno, Fiat Mobi, Renault Clio and Celta (the 

Chevrolet compact was discontinued last year). In 2016 348.6 thousand 

new entry-level cars were licensed in the country, a drop of 29.8% 

when compared to 2015, when sales totaled 498.5 thousand units. This 

performance was much higher than the overall market drop of 20.2%.

The SUV segment benefited the most in 2016, with sales remaining 

practically stable at 302.3 thousand units, only 1.3% below the 306 

thousand units sold in 2015. That performance gave the segment the 

largest market share gain, 3.08 percentage points.

The gap between the entry-level and the SUV segment, which was 

8.6 percentage points in 2015, dropped to only 2.7 points last year. 

This data confirms the trend that has been pointed out by industry 

executives for some years, also justifying a series of releases since 2015, 

such as the Honda HR-V, Jeep Renegade, Nissan Kicks and Hyundai 

Creta, among others.

Also included in the segment, models like the Ford EcoSport, Toyota 

SW4 and Hyundai Tucson. A new batch of releases scheduled for this 

year is also expected, including three Renault SUVs, of which, two 

locally-produced models: Kwid and Captur.

Market



9

1.9 to 1.14.2017

Ranking

Double victory
Décio Costa | decio@autodata.com.br

Nobody can deny the difficulties faced by the automotive sector last year. However, while 

many  prefer to regard the period as a time to be forgotten, General Motors should make a 

point to remember. In 2016, the automaker only has reasons to celebrate: Besides the leadership 

in car and light commercial vehicles sales in the country for the second time in more than nine 

decades here, the Chevrolet Onix was, by far, the best-selling model in Brazil.

Last year, the hatchback from the manufacturer in São Caetano do Sul, SP, registered retail sales 

of 153.3 thousand units, that is, 31.7 thousand units ahead of the second best-selling model, the 

Hyundai HB20, which registered sales of 121.6 thousand units. According to Fenabrave, GM 

closed last year with a 17.4% share of the car and light commercial vehicles segment, while its 

best-selling model held on to a 34.5% share of the small hatchbacks segment.

The Hyundai HB20 also closed the year in an isolated position, with more than 45 thousand units 

separating it from the Ford KA, third in the ranking, which had 76.6 thousand units licensed.

GM
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Hyundai, in fact, is another automaker that will have 2016 as a symbolic year, after all, it reached 

the fourth position of the manufacturers that sell more cars in the country, unseating Ford, which 

belongs to the group of four most senior automakers in the country. The Korean automaker closed 

last year with sales of 197,800 units, and a 9.96% share of the cars and light commercial vehicles 

segment.

The fourth best-selling car last year is also a Chevrolet, the Prisma, with 66.3 thousand units 

licensed. The model, however, is another leader of the automaker in the segment of small sedans, 

with a 23.36% share in the category.

The Prisma is closely followed by the Toyota Corolla, with sales of 64.7 thousand units. The car is, 

by far, the champion in the category of medium sedans, with a 44.2% share.

The Fiat Palio, the model that, until very recently, usually appeared a the top of the list of the 

best-selling cars in the country, closed last year in sixth position of the ranking, with sales of 63.9 

thousand units, representing an 18.36% share of the entry-level vehicles category, according to 

Fenabrave. It was the second-best-selling car in the segment, behind the Ford Ka.

Behind the Palio, with a difference of 768 units, the Renault Sandero registered sales of 63.2 

thousand units last year, representing a 14.21% share of the small hatchbacks segment, that is, the 

third best-selling vehicle in the category.

Closing the Top 10 best-selling list, the Fiat Strada pickup, with 59.4 thousand units licensed last 

year, representing a 54.9% share of the small pickups category, and the Volkswagen Gol, with 57.7 

thousand units sold, representing a 16.46% share of the entry-level category, the third most sold 

in the list.

The tenth best-selling model was the Honda HR-V, the only SUV in the Top 10 list. Last year, the 

market absorbed 55.7 thousand units of the model, closing the year as the SUV sales leader, with 

an 18.44% share.
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