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As anticipated by AutoData news agency at the end 
of last month, sales figures confirmed that during 

the first half of November the Onix overcame the 
Palio, becoming the year-to-date sales leader in Brazil.

Moreover, the Chevrolet model has obtained 
strong credentials to become the first model of the 
brand to occupy the top of the podium since the 
Monza, which achieved this feat in the mid-1980s - 

Market

Onix overcomes Palio  
and becomes the bestselling 

vehicle in Brazil in 2015
Marcos Rozen | rozen@autodata.com.br

therefore, nothing less than approximately 30 years 
without a vehicle wearing a golden bowtie in the 
front grid being the preference of the Brazilians. Other 
commercial successes of the brand, such as the Corsa 
and Celta, never managed to fight for the top position 
in previous years.

In addition, the result is proof of the end of the 
reign of the Gol, last year, which lost the throne to the 
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Palio after decades as the bestselling vehicle in Brazil, 
and is a reflection of a much more varied behavior 
of the Brazilian consumers, which decentralized 
their preference given a gigantic volume of offers 
in the domestic market, from dozens of vehicle 
manufacturers, and a relatively balanced depreciation. 
The repetition of a long reign such as the ones 
achieved by the Fusca and the Gol - something unique 
to the Brazilian automotive market in global terms - 
seems increasingly improbable of repeating itself in 
the future.

According to AutoData news agency’s 
calculations based on Fenabrave data, the Onix 
accumulates 104.6 thousand license registrations this 
year, against 104.0 thousand registrations of the Palio. 
It is important to note that the numbers supplied for 
the Fiat model includes both bodies offered in the 

market, the Fire and the new Palio, in contrast to the 
Onix.

At the end of October, the difference between 
the two models was around 1 thousand units, with the 
Fiat model ahead.

Similar to what occurs with the sports teams that 
compete and win championships of long duration, the 
Chevrolet should take the title because it knew when 
to grow. At the beginning of the second semester, the 
Palio was nothing less than 7.5 thousand units ahead, 
thanks to the monthly victories obtained in January 
and February, and between April and June - in March, 
the victory belonged to the Strada. However, since 
then, the Onix began reducing the difference to 5.8 
thousand units at the end of August, to 4.3 thousand 
units in September, and during the first half of 
October, it was already at only 3.0 thousand units.
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Ibama, the Brazilian federal environmental agency, 
announced on Thursday, 12, that it has fined 

Volkswagen do Brasil R$ 50 million (US$ 13 million) 
for fraud to the legislative environmental rules with 
modified equipment in its diesel engines, present in 
17thousand units of the Amarok model years 2011 and 
2012. The agency will also require the presentation 
of a plan to bring the vehicles back into compliance, 
implying in a recall.

This took place two days after the consumer 
protection agency in the state of São Paulo, Procon-SP, 
applied another fine for the same reason valued at R$ 8 
million (US$ 2 million).

Last month, the company admitted the fraud 
in the engines, which was revealed at the end of 
September, affected the units sold in Brazil, but limited 
itself to stating that it would update the software of the 
Amarok starting sometime during the first quarter of 
next year, advising the consumers via letters. A recall, 
and all of its rules, which imply higher costs, was not 
made official by the company.

Consulted by our reporters, Volkswagen stated 
it would not comment the issue because it had not yet 
received the notification of the Ibama fine.

Ibama notified Volkswagen do Brasil on 
September 25 to provide comments regarding the 

Vehicle manufacturers

Volkswagen do Brasil  
is fined US$ 15 million  

for the diesel fraud
AutoData Newsdesk | redacaoad@autodata.com.br

case, one week after the EPA, the US Environmental 
Protection Agency, stated that the company’s engines 
were not in compliance with the local pollution 
legislation - in reference to four-cylinder diesel vehicles 
sold between 2009 and 2015. Software in the system 
would fraud the pollutant emissions tests of the exhaust 
system.

Approximately one month later, Volkswagen 
Brazil recognized, in a letter, that the Amarok produced 
in Argentina carried the same software as the one 
verified by the EPA and modified the nitrogen oxide 
results during the laboratory certification tests.

The R$ 50 million fine is the maximum value for 
infringing the 9605/1998 Environmental Crimes Law.
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Porsche officially  
arrives in Brazil

André Barros | andreb@autodata.com.br

In 2013, when Porsche made the decision to create 
its 18th global subsidiary in Brazil, in São Paulo, 

the mood of the automotive sector was different. 
Although experiencing a small decline, the market 
offered positive perspectives and few, or practically 
nobody, imagined that two years later we would 
experience a drop in sales of 20%.

That year, Audi and Mercedes-Benz announced 
they would once again produce automobiles in Brazil. 
In 2013, Porsche achieved its biggest sales volume in 
the Brazilian market: 1039 units.

In August, approximately two years after its 
decision, the company imported its first model, a 911 
GT3. Previously, this operation was conducted by 
Stuttgart Sportcar, presided by Marcel Visconde, who 
is also president of Abeifa. Due to his long-standing 
partnership, he remains with a share of the Brazilian 
subsidiary, in addition to four dealers, located in 
Curitiba, state of Paraná, Porto Alegre, state of Rio 
Grande do Sul, and Rio de Janeiro and São Paulo.

According to the new director-president of 
Porsche in Brazil, Matthias Brück, it was the correct 
decision: “There is significant growth potential in the 
premium segment in the domestic market, in addition 
to the consumers’ purchasing power. Despite the 
current political and economic difficulties, we see 
Brazil as an opportunity.”

This year, the company estimates sales of 750 
units, approximately 25% below its record, and in line 

with the sales volume registered last year. Between 
January and October, Porsche registered sales of 597 
units, one unit above the volume registered in 2014.

“The premium segment continues to grow,” 
stated Brück, a 44-year-old German who has worked 
for more than 13 years for the company and prior to 
arriving in São Paulo was the leader of Porsche’s Latin 
American division headquartered in Miami, Florida, 
US. “But it grows in segments below our product 
portfolio.”

Achieving volume growth is one of the main 
objectives of the Brazilian subsidiary. This is why the 
company wants to diversify its local portfolio with 
more versions and options to the consumers. Smaller 
engines and less complete versions of its cars are in 
the radar of the executives assigned to the Brazilian 
operation. According to Brück, “the change in the tax 
legislation will allow us to import hybrid and electric 
models in the future.”

The expansion of the dealer network, which 
currently has seven dealers - in addition to the four 
owned by Stuttgart and another owned by Eurobike 
in the cities of Ribeirão Preto and São José do Rio 
Preto, in the state of São Paulo, and Brasília, DF -, is 
also in the company’s plans. Soon, Recife, in the state 
of Pernambuco, should gain a Porsche dealer. Other 
locations are being mapped by the executives, who 
are still unable to calculate the ideal size of the local 
distribution.
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Symbolically, PSA Peugeot Citroën began the 
production of the new generation of the Aircross 

at the Porto Real industrial pole in the state of Rio de 
Janeiro, on Wednesday, 11. The renewal of the Citroën 
SUV, which should be officially launched at the end of 
this month, becoming available at the dealers in early 
December, required investments valued at R$ 150 
million (US$ 39.5 million).

Vehicle manufacturers

PSA Brazil: new car,  
new (good) numbers.

George Guimarães, from Porto Real | gguimaraes@autodata.com.br

However, this value already belonged to the 
investment cycle plan announced at the end of 2011, 
which totaled R$ 3.7 billion (US$ 1 billion) for the 
period ranging between 2012 and 2015.

Therefore, the new Aircross is the last PSA product 
launch before a new investment plan, which should 
soon be defined by Carlos Tavares, the company’s CEO, 
who participated in the ceremony of the beginning of 
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production, along with the Governor of the state of Rio 
de Janeiro, Luiz Fernando Pezão, and Carlos Gomes, 
president of the company for Brazil and Latin America.

Tavares did not say when or what will be the 
value of the resources in the new package. However, he 
was emphatic:

“I am here during these two days to also discuss 
with Carlos Gomes exactly what actions we will 
develop in the region in the future. The only policy 
we cannot change relates to registering profits. All 
of the other ones can be changed. It does not make 
sense, therefore, to invest in a region where there is no 
profitability.”

In this sense, Tavares provided good news: the 
Latin American operation returned to profitability 
during the first semester of 2015, “small, it is true, 
but it returned,” he emphasized, without mentioning 
numbers. Globally, the PSA Group has already achieved 
its 5% operational margin in the automotive division, a 

target that was planned to be reached only starting in 
2018, according to the Back in the Race Plan, launched 
by Tavares two years ago.

According to the global plan, profitability should 
also return to the Latin American operation only in 
2017, “but we do not know if we will indeed close this 
year with profits. We managed to do so during the first 
semester, this is a fact.” In any event, he did not change 
his estimates of registering profits in the region in 2017, 
“despite macro economic conditions deteriorating 
significantly in Brazil during the past months.”

The positive result after three consecutive years 
of losses, PSA executives admit, is largely a result of cost 
reduction measures, production rationing - including 
the end of models and versions - and the increase in 
efficiency and technological upgrade at the Porto Real 
and at the El Palomar plant in Argentina.

Sales performances of both company brands 
have been less than satisfactory, especially in Brazil. 

Vehicle manufacturers

Carlos Tavares
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The approximate sales volume registered by Peugeot 
and Citroën in the Brazilian market during the first 10 
months of this year, 50 thousand vehicles, represents 
slightly more than a 2% share and 40% less than the 
performance registered during the same period last 
year - twice the drop when compared to the market 
average. Today, the country accounts for half of PSA’s 
sales in the region.

Tavares, however, says he is not worried with the 
market share: “Increasing the market quota is easy: all 
you have to do is to give away cars to the consumers 
or offer them for prices that do not guarantee 
profitability. But it would represent a toxic share and 
our approach here is not opportunistic, since we came 
to stay.”

Brazil could become profitable again for PSA, 
according to the global CEO, who has been in that 
position since 2013: “I am here to discuss how we will 
establish the conditions for this. In 2012, PSA was close 
to global bankruptcy and it is recovering itself today. 

I believe there is always a way of avoiding an adverse 
scenario.”

Plant and product - The beginning of production 
of the new Aircross in Porto Real does not imply 
significant changes in the plant, which, during the past 
two and a half years has been improved in search for 
higher efficiency and quality, as well as an increase 
in production capacity from 150 thousand to 220 
thousand vehicles. Last year, production totaled 
90.5 thousand units, and this year it should close at 
approximately 70 thousand units.

The company highlights that, after the last 
changes, the unit today is already the fifth in the group’s 
quality ranking, which has 18 vehicle plants throughout 
the world, in addition to the 15 engine production 
units. Three years ago, the Brazilian facility closed in the 
eighth position of the ranking.

The unit also has another important objective to 
fulfill. PSA is firmly pursuing the objective of increasing 
the local content of parts in order to reduce its exposure 
to exchange rate variations. The plan is to arrive in 2018 
with an average local content of 85%, when compared 
to the current ratio of 70%. In order to achieve this, the 
local content production program, which contemplates 
resources valued at €70 million for all of Latin America, 
assigned €50 million only for Brazil, “and this is why 
we need suppliers with technical and quality capacity,” 
stated Gomes, without hiding a certain discomfort with 
the current stage of the negotiations and developments.

Porto Real is working on two shifts to produce 
five models in the same platform of compact cars, in 
addition to 1.4, 1.5 and 1.6 flex and gasoline engines 
for exports. The quality of models, therefore, should 
be fewer starting now. With the facelift of the Aircross, 
which will have a version without the traditional spare 
tire on the rear door, Citroën will retire the C3 Picasso 
from the market.

Vehicle manufacturers
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BMW Group announced on Wednesday, 11, in 
Munich, Germany, an aggressive growth plan 

for its motorcycle division, BMW Motorrad. The 
ambitious proposal is to significantly increase sales 
volume and the number of dealers, in global terms, 
during the next five years, that is, until the end of 
2020.

In numbers, this would represent jumping from 

Vehicle manufacturers

BMW to assemble small 
motorcycle in Brazil

Marcos Rozen, from Munich | rozen@autodata.com.br

the current 135,000 units/year, to 200,000 units/year, 
and the number of dealers growing from the current 
1.1 thousand units to 1.5 thousand units.

The expansion will be based on two pillars, 
which represents an increase of around 50% between 
2013 and 2020: new markets and new products. 
Brazil will have its share of the action. In the first pillar, 
the strategy will be to attack new market segments, 
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particularly those below the 500 cm³ engine size, 
where the manufacturer is currently not active. That is, 
was not active, since it showed, for the first time, the 
brand-new G 310 R, in the 300 cm³ range.

This motorcycle will be produced in India, in 
partnership with a local manufacturer, and exported 
in CKD format to Brazil for assembly at the unit in 
Manaus, state of Amazonas, in partnership with Dafra. 
The first units of the G 310 R assembled in Brazil 
should arrive at the streets during the second quarter 
of 2016. The company plans to adopt the flex fuel 
technology for the model in 2017.

This initiative already anticipates the Brazilian 
participation in the second pillar of the strategy, 
according to Peter Schwarzenbauer, in Munich, 
responsible for the Motorrad division: “Our advance 
will occur especially in Asia and South America, and 
India and Brazil have a significant share in these 
continents. The new motorcycle was developed under 
the perspective dedicated especially to these two 
markets.”

The executive added that becoming active in the 
segment below the 500 cm³ range was the strategy 
found to making volumes increase globally: “The total 
global motorcycle market is around 11 million units 
per year, including only 865,000 units above the 500 
cm³ range.”

BMW Motorrad registered its best sales volume 
in 2014, with sales of 123.5 thousand units. This year, 
the company is registering 121.6 thousand units in 
sales, representing a growth of 11.5% when compared 

to the same period last year. Therefore, this year 
should be the best year in the division’s history - and 
it is important to note that the Bavarian manufacturer 
began its history by producing airplane engines, 
followed by motorcycle engines, and then cars, in that 
order.

In Brazil, the numbers are also positive: between 
January and November, according to Abraciclo, BMW 
Motorrad registered sales of 7.4 thousand units, an 
increase of almost 60% when compared to the same 
period in 2014. Its relevance in the Brazilian market, 
however, is still low: 0.7% market share.

The G 310 R will arrive to try to change this 
scenario, competing especially with Honda, which 
owns nothing less than an 83% share of the Brazilian 
market, and Yamaha, with a 10% share.
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