
Revenue from rental companies with sale of semi-new cars in 2017 reaches R$ 5.2 billion
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Motorcycles: Jan-Mar production  
grows 12.2% and 4% in sales.
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Industrial production  
grows 4.3% in Jan-Feb
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The change of the Minister of Treasury, on Wednesday, 11, rather than inserting a new name to head the Ministry - 
Eduardo Guardia, successor of Henrique Meirelles - deeply interfered in the automotive sector’s expectation regarding 
the approval of Rota 2030 later this year. Guardia, who is known in Congress as “the man who says no”, made it clear 
that his priorities for the year are fiscal issues surrounding the privatization of Eletrobras and the simplification of PIS/

Cofins, standardizing the rates in the states.
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Scenario

The change of the Minister of Treasury, on Wednesday, 

11, rather than inserting a new name to head the 

Ministry - Eduardo Guardia, successor of Henrique 

Meirelles - deeply interfered in the automotive sector’s 

expectation regarding the approval of Rota 2030 later this 

year. Guardia, who is known in Congress as “the man who 

says no”, made it clear that his priorities for the year are 

fiscal issues surrounding the privatization of Eletrobras and 

the simplification of PIS/Cofins, standardizing the rates in 

the states.

The rest, like the new policy for the automotive sector, will 

come later, after a process of reviewing tax benefits and 

evaluating its cost-benefit.

The new minister said in Brasilia, DF: “The question that we have to face is the complete revision 

of the structure of fiscal incentives. We know that in the recent period there was an increase in tax 

expenditure in the context of loss of collection. Rota 2030 is only a small part of the problem”.

Regarding the industrial policy review process, which was developed and discussed last year by 

several groups related to the sector, the minister said that there is no pressure on the Ministry of 

Finance so that Rota 2030 becomes a reality in 2018 as is expected by industry and the president:

“The context is much larger than the simple discussion of Rota 2030. Any tax expenditure has to 

be analyzed with great discretion, new and existing ones. There is no deadline. Also there is no 

political pressure. We will look at Rota 2030 like any other demand”.

Treasury takes Rota 2030  
out of  the priority list
Bruno de Oliveira | bruno@autodata.com.br

Agência Brasil
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The political pressure cited by the minister in this case is what he 

recognizes as common in election years. The president, who will run for 

election, has traveled the country encouraging investment in industry. 

In March he announced, without details, the extension of the North, 

Northeast and Midwest automotive regime in force since 2010 to attract 

factories, such as Ford, in Camaçari, BA, FCA, in Goiana , PE, and Caoa 

Carmaker, in Anápolis, GO.

The extension of the regime, such as Rota 2030, must pass through the 

Ministry of Treasury to be valid, which, according to the new minister, 

should also “go through a careful analysis”.

The president’s announcement in March, during a visit to FCA in 

Pernambuco, took the MDIC by surprise. Sources heard by AutoData 

said that “the matter never went through the cabinet, being an isolated 

announcement made by the president of the Republic without being on 

the agenda of the Ministry”.

Asked for the report, the Office of the Chief of Staff of the Presidency 

of the Republic replied that information on the subject concerns the 

MDIC. Anfavea, until the closing of this report, did not comment on 

the matter.

The manufacturers had scheduled a meeting for Thursday, 12, with 

the president of the Republic, a compromise that was canceled by the 

Planalto Palace and should be rescheduled.
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The three largest car rental companies in the country - Localiza, Movida and Unidas - registered 

a combined net revenue of R$ 5.2 billion last year from the sale of new cars - 33% more than 

in 2016. The joint volume sold was 156 thousand 806 units, higher than the one sold last year by 

manufacturers such as Honda, Renault and Toyota.

The business model, which already surpasses, in revenue, the others practiced by the companies 

– car rental and fleet management - has been causing changes in the structures of the major rental 

companies and also in the sales model in the country With the increase in the incidence of these 

sales, there is an ongoing process of expanding the number of stores on the market that offer 

partially or exclusively vehicles for sale.

In 2010 Localiza had in its network 55 stores destined to the sales of new vehicles, number that 

Revenue from rental companies 
with sale of  semi-new cars in 2017 
reaches R$ 5.2 billion
Bruno de Oliveira | bruno@autodata.com.br
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increased to 99 units in 2017 distributed in 65 cities. With the expansion, it sold 90 thousand 554 

semi-new vehicles in 2017, 32% more than the volume of 2016 and had a net revenue of R$ 2 

billion 985 million. The company, in its annual balance sheet, indicated that the growing number 

of stores was due precisely to the increase in sales volume.

Movida has gone from no new stores in 2014, when it began to operate in the market, to 58 in 

2017, when it sold 39 thousand 641 units, 23% more than in the accumulated of last year. The 

performance made it register a net revenue of R$ 1 billion 452 million 365 thousand in 2017, a 

significant volume although, in its balance sheet, the company reported a decrease in sales margin 

compared to 2016, from 6.4% to 5,3%.

The year 2017 of Unidas also showed evolution in the revenue with sale of semi-new cars: 26 

thousand 611 units were sold and generated net revenue of R$ 855.8 million. The volume sold up 

to December was 38% higher than the accumulated in 2016. The company closed last year with a 

network of 49 stores of its own, and franchises - in December 2016 it had 47.

MARKET - The concessionaires have been through transformations in their structure in recent 

years due to the crisis, which caused vehicle sales to fall, which basically resulted in a decrease 

in the number of stores. Aside from the slow market scenario, the networks also needed to be 

adjusted to survive the advance of direct sales in the country.

In the last three years the number of concessionaires has dropped from 7 thousand 330 to just 

over 6 thosand stores, according to data from Fenabrave. Those who have gathered forces to 

overcome the crisis, according to the entity, should promote changes in the business model so that 

requests can reappear.

Alarico Assumpção Júnior, president of Fenabrave, said that direct sales, many of them being made 

in greater volume to car rental companies, are acceptable even though they have caused dealers 

to leave the market: “I am not against direct sales, although today , in the way they are being made, 

have been responsible for the exit of many entrepreneurs from the Market”.

Because of this some associations of distributors consider to talk with their companies 

manufacturers greater margins for the case of direct sales. Others filed a lawsuit against non-

compliance with prior agreements and unfair competition with direct sales.



8

4.9 to 4.14.2018

Balance

The motorcycle industry reported a 12.2% 

increase in first-quarter production, 

with 259 thousand 537 units versus 231 

thousand 381 units in the same period last 

year, according to data released by Abraciclo 

on Thursday, 12. Its president, Marcos 

Fermanian, said that “we have not started 

a year with such a positive horizon. This 

encourages us and makes us confident about 

the indicators of the coming months”.

More: “The current scenario is sustainable 

growth, with controlled storages”.

Considering only March, 94 thousand 599 

units were produced, up 14.8% compared 

to the same month last year, 82 thousand 

416. Compared with last month, the increase 

registered was 13.1%.

Sales - In the quarter the sector registered 219 

thousand 304 units registered, up 4% over 

the same period last year, 210 thousand 970: 

“The resumption of the sector was driven by 

the improvement of some economic indexes, 

such as low interest rates , fall in delinquency 

and greater availability of credit”.

Fermanian recalled that “currently, every ten 

tokens of financing, two are approved. This 

figure has been stable since last year, but what 

we realize is that more people are looking 

for motorcycle financing, and this signals 

the return of consumer confidence in the 

economy.”

In March sales reached 79 thousand 320 

units, down 4.3% compared to the same 

period last year. However, in comparison with 

February, there was a 25.9% increase.

Exports - Exports in the first quarter reached 

23 thousand 320 units, up 33.7% compared 

to the same period last year, 17 thousand 444. 

The main targets for motorcycles produced in 

Brazil are Argentina and Australia.

Only in March 9 thousand and 22 units were 

shipped, up 66.5% compared to the same 

period last year, 5 thousand 420 bikes.

Motorcycles: Jan-Mar production 
grows 12.2% and 4% in sales.
Caio Bednarski | caio@autodata.com.br

mailto:caio@autodata.com.br
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The approval of Rota 2030, the sector policy that should replace Inovar-Auto, concluded in December, is “strategic” for the country, according to the president and CEO of Volkswagen Brazil, Pablo Di Si: “For me it is strategic that this is approved, it is strategic for Brazil. I’m not saying that I will earn R$ 1 more or R$ 1 less with this: it’s a matter of being fundamental, not for value but for the message that we pass to our headquarters. “
More on pg. 2

Rota 2030 is “strategic” for the country
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Industry

The national industrial production grew 

4.3% in the first two months of the 

year compared to the same period last year, 

according to a survey released by the IBGE 

on Wednesday, 11. In the accumulated of 

the year ten of the fifteen research sites 

registered a rise, with emphasis on the State of 

Amazonas, 24.5%, Santa Catarina, 8.5%, Pará 

7.2% and São Paulo, 6.2% - in São Paulo one 

of the segments that boosted the industry was 

the automotive sector.

The regions that presented a drop were Espírito Santo, - 7.8%, Minas Gerais, - 1.4, Mato Grosso, - 

1%, Paraná - 0.9% and Goiás - 0.4%.

In the comparison of February with the same month last year, the industrial sector grew by 2.8%, 

driven by the transport and computer equipment sector, electronic and optical products. Nine of 

the fifteen surveyed regions rose in February, with the highlights being Amazonas, 16.2%, Santa 

Catarina, 6.2%, Pernambuco, 5%, São Paulo, 4.8%, Bahia, 3.2%, and Rio de Janeiro, 3%, which 

grew above the average recorded in the month.

In relation to January, there was an expansion of 0.2% in industrial production, with six of the 

fifteen surveyed places showing a rise: Paraná, 3.3%, Northeast, 2.6%, Pernambuco, 1.3%, Rio de 

Janeiro, 1,2%, Santa Catarina and Bahia, 0.9%.

Industrial production  
grows 4.3% in Jan-Feb
AutoData Newsroom | redacao@autodata.com.br

D
isc

lo
us

ur
e

mailto:redacao@autodata.com.br


11

4.9 to 4.14.2018

DO YOU NEED MORE INFORMATION 
ABOUT AUTOMOTIVE BUSINESS

IN BRAZIL? 

READ AUTODATA!
www.autodata.com.br

The approval of Rota 2030, the sector policy that should replace Inovar-Auto, concluded in December, is “strategic” for the country, according to the president and CEO of Volkswagen Brazil, Pablo Di Si: “For me it is strategic that this is approved, it is strategic for Brazil. I’m not saying that I will earn R$ 1 more or R$ 1 less with this: it’s a matter of being fundamental, not for value but for the message that we pass to our headquarters. “
More on pg. 2

Rota 2030 is “strategic” for the country

Ch
ris

tia
n 

Ca
st

an
ho

Weekly Brazilian automotive industry news | 2.5 to 2.10.2018 Year XII

Edition
815

http://www.autodata.com.br/


12

4.9 to 4.14.2018

Market

About the three companies that have the best number of vehicle sales in the country - General 

Motors, Volkswagen and FCA in order -, VW was the one that showed growth in volume sold 

and consequent increase of market share in the quarter: 77 thousand 477 vehicles were registered 

form its manufacturing, automobiles and light commercials, 31% more than in the same period 

last year.

The result raised the company to the position of second placed in sales from January to March, a 

position previously occupied by FCA, with a market share of 14.69%. Last year, in the same period, 

VW stopped 13.59%.

VW surpasses FCA and seeks GM
Bruno de Oliveira | bruno@autodata.com.br
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The company credited the evolution in the quarter to sales of the Polo model, with 17 thousand 

720 units sold and, with this result, was the fourth best selling model in the country. Sales of VW 

Gol also helped in the result: 16 thousand 257 units until March .

General Motors, the market leader, saw its market share fall as VW advanced - in the first quarter 

of 2017 the company held a 17.80% share, sustained by the strong sales performance of Chevrolet 

Onix. In the first quarter of 2018, although sales volume was higher than last year, GM lost some 

space in the face of rival VW’s offensive with new products: its market share fell from 17.80% in 

the year to 17.42%.

FCA lost more points than GM in the quarterly comparison, and its share fell from 12.79% to 

12.14%. In the same quarter of last year the company sold 62 thousand 502 units and this year, 

until March, 64 thousand 40 units, 36 thousand 284 of Fiat models and 21 thousand 956 of Jeep 

models.

FCA sales were expected to take off with the launch of the Fiat Argo hatch, which sold 12 thousand 

867 units, a smaller volume than the VW Polo, launched in the same period of 2017.

Volkswagen, since the management of its former chairman, David Powells, made it clear that he 

was bothered by the third position in sales in the country and that, therefore, he would invest 

more in his portfolio and try to production. The plan to reach the first position, now occupied by 

GM, involves twenty launches by 2020 and investment of R$ 7 billion.

General Motors also announced investment in local production to receive an unprecedented SUV 

model, and the expansion of its engine plant to meet export demands and also to the domestic 

market.
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Industry

After overcoming the crisis of the last three years, considered by the company the biggest 

recession in the country’s history, Meritor realized the return of the growth of the trucks 

segment from the second half of last year and its projections for this year are good. According to 

the director general for South America, Adalberto Momi, the market will grow 30%.

“With the growth of the market, I believe that Meritor’s production will grow 30%, as well as its 

revenue, which has the same projection for the year.”

With the resumption of the market Meritor intends to hire up to 135 employees until December.

Meritor projects a 30%  
growth for trucks
Caio Bednarski | caio@autodata.com.br
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To achieve the projected growth the company believes that the extra-heavy segment will continue 

to be the flagship, it will guide the expansion throughout the year because of the agricultural 

sector - and Meritor serves all the extra-heavy producing companies, taking advantage of the good 

moment of the Marketplace.

Growth is also expected in the light segment, for which the company has launched recent 

innovations and expects more participation: “Our work has always been focused on the heavy, but 

now we are growing stronger in the light segment. We already have news that are being offered to 

customers, shelf products”.

New projects are being reconsidered, Momi said. Before defining future investments Meritor is 

in the process of specific visits to its clients, aiming at the joint analysis of current projects and 

the prospection of new ones exactly to define their interests, especially those that were foreseen 

before the crisis.

“We must remember that even during the crisis we did not stop investing. It was R$ 16 million in 

the last three years to modernize the Osasco factory, with new production lines and robots. Today 

we have the same platforms that other Meritor units have in other countries.”

He believes it is very difficult for the market to quickly retake the 2011 and 2012 volume as it was 

a time of euphoria, with GDP on the rise and very large financing facilities: “At that time the market 

grew too much and was not sustainable growth , it was not possible to keep the market as it was. 

Today I think it is possible to reach from100 thousand to 120 thousand units by the end of the 

decade in a healthy way”.

Currently, in Brazil, the main customers of the company are, in order, Man, Volvo, Ford, Iveco and 

Daf. The factory in Osasco, SP, operates with 60% of production capacity and, after almost three 

years, an agreement with the union was concluded, whereby employees worked one day less per 

week to adjust the volume of production.
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Balance

Sales of road implements grew, in the first quarter, driven by the high in the truck sector, 

informed the Anfir, which brings together the manufacturing companies, on Monday, 9: the 

amount of 17 thousand 581 units, expansion of 53.28% in comparison with the performance 

during the same period last year.

Although the 2017 market represents a low base of comparison, the industry “celebrated the 

positive scenario after a troubled year in which there were changes in the structures of several 

companies, such as the closing of shifts and layoffs”, the statement said. However, with the 

expectation of a new super harvest and the consequent demand heated by trucks, the implements 

industry has breathed again - Randon, one of the largest companies in the sector, has announced 

the start-up of a plant in Araraquara, São Paulo, to meet the demand of the sugar cane industry.

Sales of trailers and semi-trailers increased 76.7% in the quarter compared to the volume sold 

in the same period last year, reaching 8 thousand 670 units. Of this total 2 thousand 171 units 

were dry cargo and bulk carriers that will be used to dispose of agricultural production, which 

represents a 91% increase in sales in the quarter compared to the previous period.

Sales of chassis bodies performed equally well, according to Anfir: 8 thousand 911 units were 

sold as of March, up 35.73%. Refrigerated trucks accounted for most of these sales, reaching 4 

thousand 315 units, 51.7% more than the volume sold in the same quarter of 2017.

But in exports, the scenario continues to fall: 346 implements were shipped in the quarter, 31.8% 

less than those of the same period last year.

Growing sale of  implements 
Bruno de Oliveira | bruno@autodata.com.br
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HERE IT COMES THE MOST COMPLETE REFERENCE GUIDE TO
THE PASSENGER TRANSPORT MARKET!

2018

The 2018 AutoData Bus Industry Guide will be the main commercial reference guide published this year for this important segment of the 

Brazilian automobile industry, bringing relevant information regarding all chassis and bodywork manufactured in the country and also the 

entire production and commercial chain of this segment.

Editorially this Guide will provide a wide analysis of the future technological trends of the bus industry and its economic and commercial 

perspectives, as well as the complete profile of this important industrial segment.

Besides, with specific reference to the production chain, it will bring complete files of all automakers and bodybuilders, with factory 

locations, production capacity, commercial director and dealer network or representatives.

Obviously it will also bring the complete datasheets of all the chassis and bodywork manufactured by each of these companies

DISTRIBUTION TO:

Subscribers and advertising agenciesGovernment, financial companies, consultancies, 

entities, unions, press, etc.

Passenger transport companies Direct and indirect suppliers (raw materials,

auto parts, services, etc.) 

Production chain (assemblers, body builders, 

distributors and representatives)
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