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Indaiatuba - During the celebrations due to the 20 years of the inauguration of the factory that 

produces Corolla, in Indaiatuba, SP, Toyota announced an investment of R$ 1 billion for the 

modernization of the unit. It was the first contribution of the automotive sector announced after 

the publication of the Provisional Measure 843, which created Rota 2030.

According to Steve St. Angelo, Toyota’s CEO for Latin America and the Caribbean, the funds will 

be invested in equipment and new robots that will allow greater flexibility for the lines, with the 

possibility of producing a new model in Indaiatuba, besides improving ergonomics for factory 

Toyota invests R$ 1 billion  
in Indaiatuba 
André Barros | andrebarros@autodata.com.br
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workers - the unit employs 2,1 thousand people. Toyota estimates eighteen months to apply this 

investment.

The executive considers to be essential to improve competitiveness in the factory: “When I arrived 

in Brazil, we were exporting Corolla only to Argentina and Paraguay. Now, we also export to Chile, 

Colombia, Peru and Uruguay. But I want more! I am responsible for forty countries, I want to 

supply them with models produced here in Brazil.”

But this desire to export more is disturbed by the unit’s limitations. Indaiatuba produced 80 

thousand Corolla models last year, the ceiling of its capacity - and similar volume will be reached 

this year, to meet the demands of Brazil and other markets. To deliver more models, according 

to St. Angelo, it would require a new contribution to acquire new equipment and expand the 

painting line. Or, in a more immediate solution, open a third shift - something that is under 

evaluation, according to the CEO.

“It was very difficult to get more investment for Brazil because of the lack of competitiveness. We 

need help from governments and the union to improve this issue. We want the Indaiatuba unit to 

have a long life”.

St. Angelo didn’t say much about the possibility of producing new models at the factory. But he 

admitted that a more flexible platform will be installed in the unit, without confirming if it would 

be  TNGA, Toyota New Global Architecture, on which models such as the Prius and the new 

generation of Corolla are manufactured.

When asked if there are plans to produce hybrid models in the units, the CEO responded with the 

Prius’s sales numbers: “We are selling 250 units a month. I can’t say more than this”.
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São Paulo - Citroën dealers have started to smile again: the customers’ flow in stores this 

month has been the best since 2002 and the reason for the visits has not even arrived to the 

dealerships yet - C4 Cactus is still in the pre-sale phase. According to the general director of PSA for 

Brazil, Ana Theresa Borsari, eight hundred units of the model were sold at this stage and there are 

queues for test drive on the weekends.

Deliveries and sales begin, effectively, in mid-October. The production pace in Porto Real, RJ, is still 

in the evolution process and, depending on the expectations of the executive, it will be insufficient 

C4 Cactus attracts customers  
to Citroën stores 
André Barros | andrebarros@autodata.com.br
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to meet market demand. “We have a capacity increase plan to start in the first quarter. It will 

depend on the performance of the Brazilian market in 2019, which, for us, is still unknown”.

Ana Theresa Borsari is satisfied with the first results of the C4 Cactus, the great Citroën’s bet for the 

next years. The goal set by the executive is to account for 50% of the brand’s sales with the SUV, 

which will double in 2019 compared to this year. From the lines of Porto Real 30 thousand units 

will come out in 2019, of which about 21 thousand will be directed to the Brazilian market - the 

rest will be sent to other markets in Latin America.

“The events of this month have showed that we are not so crazy, our ambition is not exaggerated. 

We achieved that good performance without launching the advertising campaign”.

To increase production of the model in Porto Real, just opening new production shifts is not 

enough: there is a bottleneck in the painting line, especially in the so-called second tone, because 

the C4 Cactus brings, in some versions, a body with two colors. According to the executive, 35% of 

the pre-sale business models have that painting option.

The chain now is responsible to maintain that good impression. Along with the promising launch, 

a package of services begins to be offered in this so-called “new phase” of Citroën, which includes 

check-up, fluid filling and free tire rotation, available car in case of long term services and tow 

truck service in case of accidents or engine breakdown. It will also grow again: by the end of the 

year eight new points of sale will be opened, which will join the current 94 stores.
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São Paulo - The new crankshaft line installed at the PSA Group’s plant in Porto Real, Rio de 

Janeiro, is expected to start operating at full capacity at the beginning of January. Capable 

of producing up to 170 thousand units/year, the factory will not yet reach its ceiling in 2019.

“We will start production in one shift next year, with the capacity to deliver up to 57 thousand 

crankshafts”, affirmed Eduardo Chaves, the director of the factory. “The produced volume will 

follow the market demand”.

The component produced in Porto real is used in the engines that equip the Peugeot 208 and 

PSA starts production of  
crankshafts in Porto Real
Caio Bednarski | caio@autodata.com.br
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2008 models, Citröen C3, Aircross and C4 Cactus. The auto part is also imported to Argentina, 

where PSA manufactures the Citröen Berlingo and the C4 Lounge models and Peugeot Partner, 

308 and 408.

The installed line has a high level of automation, a characteristic that will allow the delivery of 

components for new projects at the Porto Real unit in the future: “We have been machining 

in Brazil since 2009. The knowledge acquired in this period has made our factory recognized 

by the company as one of the best in the world in quality and excellence and, with this, we 

conquered new components to produce in Porto Real”.

Since the component has never been produced by the PSA Group in Brazil and requires a high 

level of excellence, the employees have been through a training of more than three thousand 

hours, divided by their areas of operation.

“We made an intern selection to get technically capable employees to work on the new line and 

reestablished their positions with new hires. But in some cases we needed to seek skilled labor 

in the market, as in the case of the employees who work in the programming and supervision 

of the robots”.
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The approval of Rota 2030, the sector policy that should replace Inovar-Auto, concluded in December, is “strategic” for the country, according to the president and CEO of Volkswagen Brazil, Pablo Di Si: “For me it is strategic that this is approved, it is strategic for Brazil. I’m not saying that I will earn R$ 1 more or R$ 1 less with this: it’s a matter of being fundamental, not for value but for the message that we pass to our headquarters. “
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Sorocaba, SP - Iveco considers the possibility of stopping 

the production of its factory installed in Argentina 

due to the economic crisis presented there. The company 

had already been living with stoppages in production and, 

since the beginning of the year, the lines have operated at a 

reduced pace as a way of preventing eventual oscillation of 

the market.

According to Vilmar Fistarol, president of CNH Industrial, 

financial institution that controls Iveco, there is stock for 

the interruption to take place, and the volume would 

be enough to meet current demands: “We have kept 

production throughout the year at minimum activity, 

to avoid a sudden stop, which is negative before the 

government. But it’s an option”.

On Tuesday, 25, unions called a general strike that 

paralyzed industry and other sectors of the Argentine 

economy. The unpopularity of the measures announced 

by the government to contain the currency devaluation 

mobilized unions and workers afraid of any possible 

reflexes on their salaries. As a result, the vehicle factories 

were also affected.

In the industrial complex of Cordoba (which also 

comprises agricultural and construction machinery 

production line and another line of engines that belongs to 

FTP) the Hi-Way, Stralis, Cursor, Tector and Trakker truck 

models and the Daily van are manufactured.

Iveco analyzes 
to interrupt 
production in 
Argentina
Bruno de Oliveira | bruno@autodata.com.br

Company

D
isc

lo
us

ur
e

mailto:bruno@autodata.com.br


9

9.24 to 9.29.2018

DO YOU NEED MORE INFORMATION 
ABOUT AUTOMOTIVE BUSINESS

IN BRAZIL? 

READ AUTODATA!
www.autodata.com.br

The approval of Rota 2030, the sector policy that should replace Inovar-Auto, concluded in December, is “strategic” for the country, according to the president and CEO of Volkswagen Brazil, Pablo Di Si: “For me it is strategic that this is approved, it is strategic for Brazil. I’m not saying that I will earn R$ 1 more or R$ 1 less with this: it’s a matter of being fundamental, not for value but for the message that we pass to our headquarters. “
More on pg. 2

Rota 2030 is “strategic” for the country

Ch
ris

tia
n 

Ca
st

an
ho

Weekly Brazilian automotive industry news | 2.5 to 2.10.2018 Year XII

Edition
815

http://www.autodata.com.br/


10

9.24 to 9.29.2018

Sorocaba, SP - CNH Industrial, the group that controls Iveco, projects a 20% lower 

internal truck market in Brazil in the second half compared to its performance in 

the same period last year. According to the president Vilmar Fistarol this will affect the 

balance of the sector in a negative way. He pointed out the situation in Argentina, where 

Iveco maintains production in Córdoba, as a vector of the slowdown in market numbers, 

and also a psychological factor that hangs over the fleet owners:

“The investments are timid and this is a psychological issue because there are no 

technical reasons to prevent fleet renewal later this year”.

Fistarol sees a smaller market  
in the second half
Bruno de Oliveira | bruno@autodata.com.br
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The second half of last year was the moment when the pace of sales increased in a way 

that the truck market in December was no longer in the red after three years of declines. 

Considering the figures released by Anfavea in the period, 29 thousand 522 sales, a 20% 

lower market would mean 5.9 thousand units less.

Although the sector has returned to the 2015 level in heavy trucks sales (and has on the 

horizon a grain harvest that can be a record the next year) Fistarol believes that, at least 

for now, there is no way to reestablish, in fact, the market because 2018 is an election 

year. Aside from this timely issue he said that there are structural questions that are 

obstacles not only for Iveco today, but for all manufacturers in the industry. According 

to him the automakers practice obsolete selling prices for at least three years, which 

compromises the profitability of the truck business in Brazil:

“This is the ideal time for anyone who needs to buy a truck. The prices are disastrous: 

there was no adjustment because no company was able to update them, fearing a 

downturn in customers. The same can also be seen in the construction machinery 

segment”.

On Thursday, 27, CNH Industrial presented (in Sorocaba, SP) some trends for the markets 

in which it operates. In agriculture, through New Holland, the company believes that the 

future of vehicles will be linked to increased productivity with the evolution of intelligent 

systems of harvesting and mapping of the field of planting.

In the construction segment, the trends are operational efficiency, equipment 

connectivity and accessibility, and in the transportation sector the company pointed to 

solutions for inclusion as something to be explored, as well as the autonomy of vehicles 

and the use of alternative fuels, such as natural gas and electric power.
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São Paulo - The 53% increase in sales of 

road implements until August, to 55.8 

thousand units, is still insufficient to reach the 

ideal volume considered by the businessmen. 

The estimate of Anfir, National Association 

of Road Equipment, is to close 2018 with 

80 thousand units sold - the ideal volume, 

according to its president Norberto Fabris, is 

from 120 thousand to 130 thousand units.

“Considering the heavy line I believe that 

a good volume would be from 50 to 55 

thousand units, with the light line segment 

selling 70 thousand to 75 thousand products 

per year. This volume would be also good for 

companies, which would increase their staff 

to support the demand again. Below that, it is 

far from the productive capacity we have in 

Brazil”.

Implement segment aims  
at 120 thousand units
Caio Bednarski | caio@autodata.com.br
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Fabris pointed out that this growth would 

come without creating a new bubble, which 

companies in the sector will have to pay in 

the future. The executive refers to the growth 

from 2011 to 2014, when the industry sold 

190 thousand road implements, pulled by 

subsidized rates from Finame PSI, which 

pulled the trucks industry.

Randon’s commercial director, Wilson Ferri, 

also believes that a sustainable volume for 

Brazil would be around 120 thousand units, 

being 45 thousand to 50 thousand from the 

heavy line and 70 thousand from the light 

line, considering the productive capacity of 

the companies in Brazil: “It is necessary to 

emphasize that this volume would be healthy, 

without creating a new bubble, because we 

paid for the unreal growth of the previous 

years in the crisis”.

Alcides Braga, president of Truckvan, follows 

the same reasoning and believes that the ideal 

volume for the Brazilian market is around 

120 thousand units: “Thinking rationally, this 

volume would be sustainable, because we 

can’t take a few years of unusual growth as a 

base, with the false impression of an increase 

for the sector”.

To reach the volume of approximately 

120 thousand implements per year, all 

executives agree that the main challenge 

is the economy, which needs to grow 

continuously in the coming years and, if 

possible, at a level higher than what will be 

registered this year. Ferri recalled: “We are 

on the eve of the elections and, regardless 

of who the winner will be, we need to 

make the necessary changes so that the 

GDP grows again by 2% to 2.5% per year. 

This will make our segment achieve the 

expected growth”.

When this volume is achieved it will divide 

the opinions of industry executives. While 

the president of Anfir believes it requires four 

or five years, the director of Randon and the 

president of Truckvan are more optimistic, 

betting that the sector can reach that number 

until 2020.

In the case of the segments that will pull the 

increase, Ferri believes that, in the short term, 

the sector will be boosted by agribusiness 

and fuel transportation. In the medium term, 

he believes in the transportation of industrial 

cargo, which can get back to growth again, 

driven by the higher consumption from 

people due to the expansion of the economy. 

A little further the growth of the construction 

sector will emerge, which has been standing 

still for a long time and should also resume 

with the economy growth.
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