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The Chevrolet Onix is making it clear that the sales 
leadership in Brazil in August and September was not 

ephemeral. In addition, it was not mere accident or fruit 
of a big direct sales package closed with a vehicle rental 
company. October is showing that the good performance 
of the hatchback is constant and that the model is moving, 
with a certain level of tranquility, to one quarter in the 
lead. As a result, it is definitely joining the fight for the 
title against the Fiat Palio, something that, for some time, 
sounded improbable.

Until the first half of October, only 3000 units 
separated it from the Fiat leader. However, the Chevrolet 
is closing in rapidly: at the close of September, it was 4.3 
thousand units behind, at the end of August, 5.8 thousand 
units behind, and, at the close of July, 7.5 thousand units. 
This means that the Onix is eating away an average of 1.6 
thousand units per month, but in October, this process 
has accelerated even more, since during the first days, 
the difference dropped another 1.3 thousand units. If 
maintained, the trend indicates the change in leadership 
could occur in late November, early December, although 
some type of reaction from Fiat might be expected.

As a result, the fight for the leadership position in 
the passenger vehicle segment in the Brazilian market in 
2015 promises strong emotions, possibly repeating the 
Gol vs. Palio duet, which took place last year, when the 
leader turned out to be Fiat, defined practically during the 

Market

Onix challenges Palio  
and obtains credentials  

to become the best selling 
model of  the year in Brazil

Marcos Rozen | rozen@autodata.com.br

last working days of the period, close to Christmas.
The last Chevrolet to be the best selling models 

in Brazil was the Monza, between 1984 and 1986. 
Previously, in 1983, the Chevette was the sales leader.

During the first half of October, according to 
Fenabrave data, the Onix had registered sales of 4.9 
thousand units, followed by the Hyundai HB20, with 4.0 
thousand units, the Chevrolet Prisma, with 2.7 thousand 
units, the Toyota Corolla, with 2.5 thousand units, the Fiat 
Strada and Volkswagen Fox, tied with 2.4 thousand units 
each, the Ford Ka, with 2.3 thousand units, and the Jeep 
Renegade, with 2.2 thousand units, closing the top 10.

The performance of the Hyundai model is worthy of 
note. Despite undergoing its 2016 renewal process, it did 
not lose the second position in the ranking. For the Jeep, 
this is the first time it joins the top 10. However, its eternal 
competitor, the HR-V, is close behind, in the 11th position, 
with 2.1 thousand units.

mailto:rozen@autodata.com.br
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During the first 10 working days in October, the 
number of passenger and light commercial 

vehicles, trucks, and bus chassis licensed totaled 90,047 
units, according to preliminary data from Renavam 
obtained exclusively by AutoData news agency, which 
encompass the results up to Thursday, 15th.

The average daily number of vehicles licensed 
in September, 9.5 thousand units, dropped to 9.0 
thousand units per working day during the first 10 
working days in October.

There are still 11 working days left to the close 
of the month, but retailers don’t expect any significant 
change in this scenario. According to a retail source 
contacted by our reporters, the sector is projecting sales 
between 190-200,000 units, similar to September’s 
rhythm, when 200,095 units were licensed in the 21 
working days, the same amount as in October.

Market

Daily average 
drops to 9 000 
units during 
the first half  
of  October

André Barros | andreb@autodata.com.br

Therefore, the rhythm expected by Anfavea for the 
close of the year would be maintained. Between January 
and September, 1,953,000 vehicles were sold, and the 
association, after reviewing its projections, divulged it 
estimates sales of 2,540,000 units in 2015. In October, 
November, and December, therefore, the market would 
register sales of an additional volume of 587,000 units, 
an average of 195,000 vehicles per month.

At the rate of 9000 vehicle license registrations 
per day, October would close with sales of 189,000 
units, a considerable drop of 38.4% when compared 
to the 306.9 thousand units licensed in October of last 
year.

For the first ten months of the year, this would 
mean slightly more than 2,140,000 units, representing 
a drop of 24.4% when compared to the 2.8 million 
vehicles sold between January and October 2014.
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Product launch

Brazil starts receiving the 
Mercedes-Benz Vito

Décio Costa | decio@autodata.com.br

Mercedes-Benz officially launched the Vito utility 
vehicle in Brazil on Wednesday, 14, in an event 

where the company exhibited the brand’s new 2016 
product lineup. The model is the same one presented 
at the Hanover auto show in Germany last year and 
is arriving to launch a new segment of medium-sized 
vans.

According to Marion Friese, global director of 
Mercedes-Benz vans marketing, present at the event, 
the launch is part of the company’s global planning 

for the light commercial vehicle. “After the European 
market last year, followed by the US market, the time 
has come for Latin America. Next year, we will arrive 
in China.”

Imported from Argentina, the model will arrive 
in four versions - two for cargo transportation and 
the remaining two for passengers. The first two, 
with prices starting at R$ 105,000, are equipped 
with 1.6-liter turbo-diesel 114 hp engines with 
payload capacity of 1225 kg. Air-conditioning is the 
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only optional item, which increases the price to R$ 
110,000.

The passenger versions are equipped with a 
2.0-liter 184 hp turbo-flex engine with a six-speed 
manual transmission. In the Comfort configurations, 
which seats eight passengers plus the driver, the price 
begins at R$ 130,000. The top-of-the-line Tourer Luxo, 
will arrive at R$ 140,000, with the same mechanical 
set, however, it is configured for seven passengers, in 
addition to the driver.

From the simpler version, the Vito family is 
equipped with drowsiness detection system, uphill and 
crosswind assist - the latter interferes in the vehicle’s 
safety systems when experiencing wind gusts.

Friese preferred not to reveal the sales estimates 

or the investment made by the company in its plant 
in Argentina, located in the greater Buenos Aires 
Metropolitan area, to receive the model. “It is difficult 
to say - (volumes) - given the current situation in the 
country, but also in Argentina. But we are placing our 
bets in the region. If not, we wouldn’t be launching the 
product, although it is also a long-term bet.” 

Positioned as the entry vehicle for the 
Mercedes-Benz vans, below the sprinter, the Vito 
is destined to attract a different public that needs a 
bigger utility vehicle, which is formed by transporters 
who need to have access to smaller spaces, or even 
big families.

The Mercedes-Benz Vito will start arriving at the 
dealers next month.

Product launch
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Much as a result of the crisis, Mercedes-Benz is 
one of the truck manufacturers that will not 

be exhibiting at the next Fenatran, traditional local 
truck show scheduled to occur between November 
9 and 13, in São Paulo, at the Anhembi Pavilion. 
This, however, does not mean the company has not 
prepared itself for the event. Even though it will not 
have a booth at the event, it is organizing its own 
party, called the MB Solutions Week, which is located 
within the company’s plant, where it will invite 

Product launch

Mercedes-Benz makes  
its own Fenatran

Décio Costa | decio@autodata.com.br

customers, dealers, and even employees, to show new 
products and services. “We will receive almost 2000 
customers, in addition to a crowd of employees,” 
stated Roberto Leoncini, Mercedes-Benz trucks vice 
president of sales, marketing, and after sales. “In an 
environment of crisis, it is important to show that we 
are not stopped, that we are working not only to serve 
now, but also to better serve when the market reacts.”

The Actros is the star of the new products that 
will be presented. The extra-heavy truck has been 
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technically reformulated to become less German and 
more Brazilian. The company has called the product 
launch a Mixroad, which defines it as a truck that 
is better adjusted to the characteristics of Brazilian 
routes, where the vehicle is driven through good 
asphalt as well as dirt roads.

In summary, the new Actros has become more 
robust with a metallic suspension arrangement and 
drum brakes, although it has not abandoned the 
options for pneumatic and disc brake solutions. It also 
received a new engine, which replaces the imported 
OM 457, the OM 460, six-cylinders in line with 460 
hp or 510 hp.

“In addition to many common components 
in the engines, engineering managed to make it 5% 
more fuel-efficient and increased torque by 10%,” 
guaranteed Philipp Schimer, president of Mercedes-
Benz Brazil. “This new generation of the Actros was 
developed here, especially for the country’s reality and 
principally to serve the agri-business (sector).”

In the upgrade package, Mercedes-Benz also 
presented the first medium truck in the Accelo family, 
for up to 13 tons. The model is a solution for urban 
cargo distribution operations in a configuration that 
promises productivity and profitability. According to 
the manufacturer, the Accelo 1316 brings a wider and 
bigger platform - 7 m in length -. Which enables the 
transportation of up to 800 kg of additional cargo, 
in addition to being 200 mm lower than the other 
models in the market, which makes loading and 
unloading of cargo and operators easier.

Closing the set of product launches in the truck 
area, improvements to the Atego family, principally for 
the so-called vocational trucks. The versions received 
a new chassis frame, with a thicker gauge, to facilitate 
and reduce the time needed to install the implement.

According to Stefan Buchner, global president 
of Daimler Trucks, who was also present at the event, 
the models presented are a consequence of two years 
of intensive work, during which he was personally in 
the country a number of times to closely follow the 
development and listen to customers’ requests.

“I am very satisfied with the result and believe 
we are really delivering what our customer requested. 
Despite the crisis, we have a lot of confidence in the 
country and we are committed to it, investing in 
product, installations, and machinery.”

In addition to the products, the Solutions 
Week will also have areas dedicated to services and 
parts, with financing plans offered by the Mercedes-
Benz bank, Fleet Board, the system from factory 
for tracking and monitoring, and even a store for 
purchasing accessories and Mercedes-Benz brand 
clothing.

Product launch
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The Fiat director of institutional affairs, and vice 
president of Anfavea, Antônio Sérgio Martins Mello, 

is excited with the new Brazil-Colombia automotive 
agreement, which was signed a week ago by the 
presidents of both countries in Bogotá. He represented 
the Brazilian vehicle manufacturers at the ceremony 
and, in an MDIC press release, hinted that the Jeep 
Renegade could be one of the first models to benefit 
from the initiative.

“Fiat Chrysler believes the agreement came in 
a good moment. We have competitive products in 
the international market, with a highlight for the Jeep 
Renegade, a world-class car produced in Pernambuco. 
This model passed the most rigorous automotive safety 
tests and is the safest car produced in Brazil. It can be 
exported anywhere in the world,” he assured in the 
statement.

Vehicle manufacturers

Renegade can be exported  
to anywhere in the world,  

says FCA executive
AutoData Newsdesk | redacaoad@autodata.com.br

Future shipments of the model to countries in 
Latin America were already a part of FCA’s plans when 
the unit in Goiana was inaugurated earlier this year.

To the executive, according to the MDIC, Latin 
America is a natural market for Brazil, considering the 
advantages from the geographic proximity, and this 
is why the agreement should benefit all of the vehicle 
manufacturers installed in the country. “The agreement 
with Colombia comes at a good time, helping the 
Brazilian automotive industry to recover export markets. 
The celebration of the automotive agreement should 
inject energy into the country’s industry in a moment in 
which the economy needs an impulse and good news.”

According to the press release, Mello revealed that 
the negotiation process of the automotive agreement 
with the Colombians was dragging on for the past five 
years.

mailto:redacaoad@autodata.com.br
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Citroën presented on Tuesday, 13, its most recent 
launch in Brazil: the new generation of the C4 

Picasso. With it, the company plans to reconquer 
the customer base and, principally, its image here, 
reaffirming features that enabled it to achieve success 
in the country’s market: differentiation of product and 
onboard technology.

Indeed, the new C4 Picasso appears to be the 
ideal product to try to mark a kind of new chapter for 
the French-origin vehicle manufacturer here.

Product launch

Citroën wants to reconquer the 
customers with the new C4 Picasso

Marcos Rozen | rozen@autodata.com.br

Image/PSA

It is true that the modest sales volume projection 
for the model that is imported from Spain will not 
reflect significant evolution in the ranking: Renato 
Sollitto, product chief, informs an estimate of only 
850 units in sales in the coming 12 months, 70% of 
the five-seater version and the remaining 30% of the 
seven-seater version. In any event, it should provide 
a needed assistance to the numbers: until September, 
Citroën registered sales of less than 23,000 vehicles 
in the country, of every model, and, with this volume, 
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it will certainly not figure among the top 10 best-
selling models in October, being overcome by Jeep. 
As a comparison, last month, the manufacturer of the 
Renegade registered sales of 6000 units, against only 
2.2 thousand units of the double Chevron brand.

The new Aircross will be responsible for 
increasing volume. The vehicle should arrive in a few 
weeks. The new C4 Picasso will play the role of an 
image car, making the brand more desired - something 
it lost lately.

Undeniably, its attributes move in that direction: 
first, making Citroën return to the level of most 
instigating vehicle manufacturers, not only in design, 
but in format. Next, a fully stuffed and interesting 
technological package. And, lastly, some exclusivity - 
in this aspect, price and body fit in the new model.

The values are not modest: they open at R$ 
111,000 for the five-seater, which can reach R$ 
140,000 when complete, and range from R$ 121,000 
to R$ 155,000 for the seven-seater. The list price, 
therefore, is, in itself, an inhibitor of popularity. 
However, the body is especially interesting: despite 
being very spacious, the model, from the outside, 
appears to be a lot smaller than the old generation and 
even looks like a full-bodied hatchback.

In this case, the result is the glory of the new 
EMP2 platform, which makes its debut in the country: 
the launch is 140 kg lighter than its predecessor, 
or, 10% slimmer. In addition, the greater distance 
between the axles provides extra interior space 
without the need to make the body longer. The design 

is provocative and detailed, with nuances such as rear 
lanterns integrated onto the luggage compartment 
cover, which avoids cuts that de-harmonize the set. 

Jeremie Martinez, product chief, explains the 
proposal was to transform the interior of the car into 
a loft. The enormous glass area, with more than 5 m², 
provides the sensation, assisted by seats inspired in an 
airplane’s executive class, with adjustable electric head 
and leg rests.

The engine is the competent THP 1.6-liter 
with 165 hp, even though it lacks a flex option. It is 
equipped with a six-speed automatic transmission by 
Aisin.

In summary, it is a lot of what Citroën was linked 
to in the country, such as the case of the old C3 and 
the C4 Pallas, which lost their aura throughout time, 
for a number of reasons. The new C4 Picasso has the 
main mission of, in the least, trying to recover it.

Product launch


