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September sales  
slightly above 200 
thousand units
According to data divulged by Fenabrave 
on Thursday, 1, the number of passenger 
and light commercial vehicles, trucks, and 
bus chassis licensed in Brazil closed slightly 
above 200 thousand units in September. Last 
month, 200,095 vehicles were sold...
More on pg. 2

Evoque will be the 
first Land Rover 
produced in Brazil
Although the 
Discovery Sport was 
the first to arrive 
to the ears of the 
Brazilians as the 
future model to be 
produced...
More on pg. 3

VW expands 
revenues from 
exports by 44%
Driven by the 
devaluation of the real 
plus the beginning 
of sales to other 
countries of its up! 
compact, which is 
now also in Mexico...
More on pg. 5

Noble job
Ignore the 683 kg of 
cargo; forget that it 
is a vehicle for work. 
The Duster Oroch, 
officially presented on 
Monday, 28, in Rio de 
Janeiro, has a much 
nobler mission than 
also providing...
More on pg. 6
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According to data divulged by Fenabrave on Thursday, 
1, the number of passenger and light commercial 

vehicles, trucks, and bus chassis licensed in Brazil closed 
slightly above 200 thousand units in September.

Last month, 200,095 vehicles were sold, a 
significant drop of 32.5% when compared to September 
2014, when 296.3 thousand units were licensed.

When compared to August, when sales totaled 
207.3 thousand vehicles, there was a drop of 3.5%.

During the first nine months of the year, sales 
totaled 1.953 million vehicles, a drop of 22.7% when 
compared to the same period last year, when 2.526 
million units were licensed.

In a press release, the president of Fenabrave, 
Alarico Assumpção Júnior, said the year-to-date result is 
close to the previously announced projections made by 
the federation of dealer networks but, in his opinion, there 
could be a slight recovery by the end of the year by a few 
segments. “Some brands are launching new products that 
can stimulate consumption, principally in the passenger 
and light commercial vehicles (segment),” he added.

The passenger and light commercial vehicles 
segment registered sales of 192.6 thousand units in 
September, representing a drop of 31.8% when compared 
to the same month last year, and a drop of 3.6% when 
compared to August. Between January and September, 
the drop was 21.7%.

Truck sales continued to decline and closed the 
month with 5.9 thousand units licensed, a drop of 47% 
when compared to September 2014. When compared 
to August, there was an increase of 1.9% in sales 

Results

September sales slightly  
above 200 thousand units

Michele Loureiro | redacaoad@autodata.com.br

volume. Year-to-date sales registered a drop of 43.7%.
The same declining trend was evidenced in the bus 

segment, with 1.5 thousand units sold, representing a 
drop of 40.5% when compared to the same month last 
year. When compared to August, however, there was an 
increase of 2.6%. Year-to-date sales registered a drop of 
29.1%.

Sales of motorcycles also continue registering a 
negative performance, with 98.1 thousand units licensed 
in September. This volume represented a drop of 18.1% 
when compared to the same month last year, and a drop 
of 1.8% when compared to the previous month. Year-to-
date performance represents a drop of 11.4%.

Alarico Assumpção Júnior
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Although the Discovery Sport was the first to arrive 
to the ears of the Brazilians as the future model to 

be produced in the country, the Range Rover Evoque will 
be the first to leave the assembly lines at the Jaguar Land 
Rover plant being built in Itatiaia, in the southern region 
of the state of Rio de Janeiro. The pre-series production 
should begin during the first quarter of next year with the 
Evoque, followed a few weeks later by the Discovery Sport.

The explanation for the apparent change in 
the positions of the order of arrival is in the training 
of the factory workers: the training for the Evoque is 
more advanced, according to Neale Jauncey, director 

Vehicle manufacturers

Evoque will be the first Land 
Rover produced in Brazil

André Barros, from Itatiaia, state of Rio de Janeiro | andreb@autodata.com.br

of manufacturing of JLR. The groups are being trained 
in a building rented from neighboring Xerox. The civil 
construction activities of JLR’s plant have reached 90%, 
with a few remaining activities left, such as finishing, 
electric, and hydraulic installations.

“We have 90 people in training here and new 
groups are being programmed,” stated Jauncey, to 
a group of journalists that visited the temporary 
installations of the neighboring manufacturing plant, 
the first JLR facility outside the United Kingdom. A group 
of workers spent four months at headquarters to learn 
and replicate the teachings received to their colleagues. 

mailto:andreb@autodata.com.br
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“Not one worker will touch their hands in the production 
line without undergoing at least eight weeks of training. 
We search for a quality level, at least, equal to the one in 
England, but I want it to be superior.”

Discovery Sport and Evoque share the same 
production platform, as well as some parts and 
components. Jauncey guarantees the models will fulfill, 
if not exceed, given the current exchange rate situation, 
the local content demands established by the Inovar-
Auto program. During the first phase, the body will arrive 
assembled and painted from the United Kingdom, as well 
as some engine components. The engine, however, will 
be assembled along with the transmission by Benteler, in 
an operation within JLR’s own plant.

“By 2020, we will conclude the body set up and 
painting areas. We will work to accelerate local content.”

Jaguar Land Rover is investing R$ 750 million 
to build its Brazilian plant, which occupies an area of 
approximately 60,000 m² and will possess a production 
capacity of up to 24,000 vehicles per year and employ 

around 400 workers. Currently, more than 1000 people 
are working on the construction, which registered a 
record: more than 1 million hours worked without any 
accident. After the Evoque and the Discovery Sport, the 
Jaguar XE is scheduled to go into production, according 
to what a source revealed to AutoData news agency - 
this information, however, has not yet officially been 
confirmed by the vehicle manufacturer.

Preparation - While JLR is making the final 
adjustments to its plant, it is reformulating its dealer 
network. According to Gabriel Patini, director of 
marketing and product, every store will sell the Jaguar 
and Land Rover models up to 2017, when 100% of 
the network should also adopt a new visual pattern, 
inaugurated here in a store in the Alphaville region, in the 
city of Barueri, in the state of São Paulo.

Currently, the network is composed of 42 dealers 
in the country’s major cities. But, as soon as sales of the 
Made in Brazil Evoque begin, during the first semester of 
next year, they should increase to 46 points of sale.

Vehicle manufacturers
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VW expands revenues from 
exports by 44%

Alzira Rodrigues | alzira@autodata.com.br

Driven by the devaluation of the real plus the 
beginning of sales to other countries of its up! 

compact, which is now also in Mexico, Volkswagen 
Brazil expanded its exports this year. So far this year, 
77.5 thousand units have been shipped abroad up 
to August, representing an increase of 25% when 
compared to the 62.5 thousand units shipped abroad 
during the first eight months of 2014. In terms of 
revenues, the expansion has been even greater. 
Between January and July, foreign revenues totaled 
US$ 848 million, representing an increase of 44% when 
compared to the value registered during the first eight 
months of 2014.

The information was provided by the president 
of Volkswagen Brazil, David Powels, who highlighted 
that the good results in this area only partially offset 
the losses in the domestic market, but, nevertheless, 
they signal a recovery in foreign business - which is 
important to the company, which maintains the title of 
the biggest exporter in the sector.

The vehicle manufacturer expects to close the year 
with shipments totaling 116-117 thousand units, an 
increase of 25%. According to Powels, there will be very 
little room for growth in 2016, with exports nearing 120 
thousand units.

The company’s major market is Argentina, which, 
up to August of this year, acquired 48,000 vehicles from 
Volkswagen Brazil, representing an increase of 34% 
when compared to the first eight months of 2014.

The Gol, with 36,000 units shipped during the first 

eight months of this year, is the company’s top exported 
vehicle. The up! is also being sold in Argentina since 
the first semester of last year, with sales of 14,000 units 
up to June of this year. In June, Volkswagen’s compact 
arrived in Uruguay and, more recently, it has been 
shipped to Mexico also. “There are good perspectives 
of selling it in other South American countries such as 
Chile and Colombia.”

Regarding the domestic market, the president of 
Volkswagen admits that 2015 is being an extremely 
difficult year for the market and the brand, but he says 
the potential of the country is being maintained and 
defines the moment as cyclical. Due to the launch of the 
Golf at the end of the year, and others that will arrive 
in 2016 - which he did not want to comment about - 
Powels believes the company will have the opportunity 
of beginning market share next year:

“We are not stopped. We are investing in products 
and have news in the making that will allow market 
share gains in 2016. The important thing is to maintain 
competence for when the market improves.”

According to Fenabrave data, Volkswagen 
registered sales of 256.4 thousand vehicles during the 
first eight months in the domestic market, representing 
a drop of 31.8% when compared to the 375.9 thousand 
units sold during the same period last year. The 
company occupies the third position in the country’s 
ranking, with a 15.2% market share, very close to 
second-ranked General Motors, which has a 15.5% 
market share.

mailto:alzira@autodata.com.br
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Ignore the 683 kg of cargo; forget that it is a vehicle 
for work. The Duster Oroch, officially presented on 

Monday, 28, in Rio de Janeiro, has a much nobler mission 
than also providing transportation to five persons in 
its double cabin. Renault’s latest product also has the 
mission of finally driving the vehicle manufacturer to 
the company’s objective traced a few years ago, publicly: 
achieve an 8% Brazilian domestic market share in the 
passenger and light commercial vehicles segment.

Olivier Murguet, president of the company for 
Latin America, left no doubts regarding this issue during 
the presentation of the light commercial vehicle. “Sales 
of the Oroch will be incremental, after all, it is a new 
segment for our brand. As a result, we will arrive at what 
we proposed,” stated Murguet, who responds for all of 

Product launch

Noble job

George Guimarães, from Rio de Janeiro  | gguimaraes@autodata.com.br

the markets between Mexico and Argentina since April 
of this year. However, he will remain in Brazil, which 
has now become the headquarters of the operation 
that accounted for more than 15% of Renault’s global 
revenues in 2014.

Despite not informing the production and sales 
objectives for the new model, which is offered in three 
different versions and equipped with 1.6-liter and 
2.0-liter engines, exclusively with manual transmission, 
Renault’s market share target, in fact, does not seem 
to be so distant. During the first eight months of 2015, 
the vehicle manufacturer registered a 7.1% market 
share, after having grown 0.2 percentage points when 
compared to the same period last year, in a moment 
when the market registered an average drop of 20% in 

mailto:gguimaraes@autodata.com.br
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sales of passenger and light commercial vehicles.
In addition, light commercial vehicles have 

expressive participation in the domestic market. When 
added to the compact pickups, derived from passenger 
vehicles, and the medium pickups, the segment 
represents something around 300,000 units per year - 
900,000 units throughout all of Latin America, according 
to Murguet.

The Oroch will run on a single, exclusive, lane 
because it is a vehicle derived from an SUV, not from 
a compact hatchback, such as its less expensive 
competitors, the Fiat Strada and the Volkswagen Saveiro, 
or such as the Chevrolet S10 and the Ford Ranger, for 
example. It will be alone in this lane at least until the 
beginning of 2016, when a more direct competition from 
the Fiat Toro - which had its name announced officially 
on Tuesday, 29, and not by mere coincidence.

The new segment created in the Brazilian market 
by the Oroch was well defined by Murguet: “We are 
betting on a product that is placed in a medium-high 
price level, destined primarily for leisure. We will not 
compete with the pickups derived from the hatchbacks, 
which are less expensive and have versions for work.”

Not for any other reason, the Oroch, which will go 

on sale in November, offers only a double cabin four-
door version - the single cabin version was discarded by 
the company’s senior management - and prices varying 
between R$ 62.9 thousand and R$ 72.5 thousand, 
exactly above the more complete versions of the 
compact pickups.

But more expensive versions of the Oroch are also 
in the oven. Renault admits that it will probably launch 
a 4x4 2.0-liter version, similar to the Duster, probably 
in 2016. Automatic transmission is also in the plans of 
the vehicle manufacturer, which already produces the 
complete Oroch, including a multimedia navigation 
system from series for the 1.6 Dinamique version, the 
second least expensive.  

The Duster Oroch was developed by RTA, Renault 
Technology Americas, and is exclusively produced in 
São José dos Pinhais, in the state of Paraná. Depending 
on Murguet’s will, it should be shipped to every market 
in Latin American. The first units should be shipped 
abroad still this year and are scheduled to arrive first in 
Uruguay. “In the other markets, only as of next year,” 
stated the executive, who discarded more advanced 
studies to ship the light commercial vehicle to other 
continents.

Product launch
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Changing the driving experience. This is what 
General Motors proposes by bringing the OnStar 

telematics system to Brazil, which should arrive in 
the market initially aboard the Chevrolet Cruze, the 
among the higher value added cars among those 
produced in plants within the country. Linked to the 
consumer desires, who is searching for ever increasing 
connectivity within the vehicle, the company is 
launching a brand-new service year, but it has been 
around for the past 19 years in the US, where GM was 
born.

The OnStar is based on three pillars: safety, 
connectivity, and convenience. It is almost unnoticed in 
the vehicles configuration, in the form of three buttons 
located on the lower part of the central rearview mirror. 
However, it adds other components such as wire 
harnesses, antenna, and a chip, which serves to make 
the communication with Claro, the operator chosen by 
GM for the transmission of data and voice.

Yes, that’s right: voice!
Marcos Munhoz, vice president of GM Brazil, 

highlighted during his presentation of the OnStar that 
it does not interact with computers, but with human 
beings. For this reason, the company invested in a 
relationship central, with attendants who will provide all 
of the interaction the user may need, and want, during 
its usage: “It’s the humanizing of technology.”

This is how it works: by pressing one of 
the buttons on the rearview mirror, the OnStar 
communicates with a central. A polite attendant greets 
the driver and offers help. There are a number of 
possibilities: from asking about the temperature to the 

Multimedia

A new driving experience
André Barros, from Campinas, state of São Paulo | andreb@autodata.com.br

traffic at the desired destination, including setting up an 
appointment at the beauty salon.

Basically, the OnStar brings to the driver whatever 
he would obtain from the screen of his smartphone, 
without taking his hands off the steering wheel. 
Want to know the route to your destination? Ask the 
OnStar, which sends the information to the screen of 
the MyLink, the entertainment system GM launched 
recently in the country. Low on fuel? Tell OnStar, which 
will indicate the nearest fuel stations.

In addition to being a kind of personal assistant, 
the system helps in emergency situations. By pressing 
the red button, the attendant will not be polite, but 
direct - after all, depending on the accident, any second 
could be precious. After talking with the driver who 
pressed the button, the attendants may action the 
SAMU or Fire Department, according to the gravity, 
or simply indicate the closest hospital. If there is a 
mechanical failure or flat tire, the Chevrolet Road 
Service will be actioned.

mailto:andreb@autodata.com.br


9

09.28 to 10.02.2015

AutoData News Agency Weekly Edition is produced by AutoData Editora Ltda. Rua Pascal, 1693 Campo Belo - São Paulo SP Brazil CEP 04719-001 Phone +55 11 5096 
2957. Editor: Marcos Rozen. André Barros, sub-editor. Translations: Brazil Business Associates Ltda. Graphic Project: Romeu Bassi Neto. Art: Danilo Boccoli and Romeu 
Bassi Neto. Associated Team: George Guimarães, Márcio Stéfani, S Stéfani and Vicente Alessi Filho. Responsible Journalist: Vicente Alessi, filho MS SJPESP 4 874. Editorial 
agreements: Tiempo Motor (Argentina) and Flash de Motor (Venezuela). The copying and/or distribution without previous permission are strictly forbidden.

The central also works pro-actively. The user 
can ask the OnStar attendants to monitor the vehicle 
during its route and, in imminent emergency - such as 
a collision that actions to the airbag - they will attempt 
contact. That is the function of the third button: answer 
calls. If the driver cannot answer, the SAMU or the Fire 
Department will be actioned.

The OnStar can also be activated through mobile 
applications and the Internet. Meanwhile, its use is 
slightly limited: it only manages to lock and unlock the 
vehicle and activate lights and horns. However, since it 
is interlinked to the vehicle’s computer central, it opens 
the possibility for a number of applications in the future.

Privacy - The system will equip every Cruze 2016 
sold in the Brazilian market, in the LT and LTZ versions, 
both equipped with automatic transmission and leather 
seats - the differences is that, in the latter, the MyLink 
will also be available. But the consumer can choose 
whether or not to activate it: by signing the contract, he 
agrees to release his privacy.

The OnStar, in a bad comparison, works as a 
kind of Big Brother, in reference to the George Orwell 
book, since the central has access to all of the location 
information and the car’s speed history, route, and 
even its use of parts and components. Munhoz swears 
that no data leaves and only the driver has access to it, 
through a password in the mobile phone or computer.

If, on one hand, it appears to be dangerous for the 
individual freedom, on the other side it is preventive: 
if the vehicle is robbed, there is a way of locating it and 
even interceding, reducing its maximum speed up to a 
full stop. In emergencies, it helps the driver.

“The word that I use to define the system is 
‘supported’: the driver is supported when the OnStar is 
activated.”

The service will be provided free of charge for a 
period of one year. Its price in the future has not yet 
been defined - Munhoz says that its price in the US is 
around US$ 200/year.

Layoff - The metalworkers at GM in São Caetano 
do Sul, where the crews and other models such as 
the Cobalt, Montana, and Spin are produced, issued a 
press release on Wednesday, 29, stating the company is 
threatening to dismiss 650 workers. However, according 
to Munhoz, a layoff is being negotiated at the unit.

The vice president discarded the adoption of the 
PPE at the unit, stating that it would be necessary for 
the entire factory - there is no way of implementing it 
in different sectors: “We have an excess of labor in São 
Caetano do Sul and we are negotiating a layoff with the 
union.”

Multimedia


